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I cannot believe that it is that time of the year again! Wasn’t it just a few weeks ago
that I was writing about the arrival of spring and then the onslaught of the summer
heat? And yet, here we are in December and the approaching holiday season that
in this part of the world lasts well into January, what with all the different religious
denominations that follow their own calendars. Oh well, this extends the festive
atmosphere over one month rather than the more common one week elsewhere.
Regrettably, on the political front, we have very little to celebrate. Our people
remain divided, with the schism between both factions getting wider by the day.
It now seems that we are in need of a miracle to bring about the longed-for – and
long-awaited – reconciliation. It also appears that elections will not be taking place
next January, as was initially announced. This will complicate matters more and
will create a political vacuum that no one will benefit from.
Corporate social responsibility, the focus of this month’s issue of This Week in
Palestine, is a relatively new concept in Palestine. It is really commendable that
corporations and firms, public and private institutions, can dedicate the time and
the necessary resources to shoulder social responsibilities while operating in dire
economic conditions and under great impediments such as restricted mobility,
checkpoints, closures, etc. More and more firms are paying greater attention to
the needs of their employees, empowering them with knowledge, training, etc., that
benefit the employee while benefiting the firm as well. Outside the sphere of the
firm, Palestinian companies are increasingly the funders and supporters of other
institutions, mainly NGOs, be they cultural, educational, or social. The Bank of
Palestine is one such institution that invests a lot in its social responsibility for the
benefit of all Palestinians. Our thanks go to the Bank of Palestine for sponsoring this
issue of This Week in Palestine as we celebrate our eleventh year this December.
We also thank all our contributors, writers, staff, and readers.
We wish everyone happy holidays and a better and brighter new year.
Tony A. Khoury
Editor-in-chief
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The Year

2 0 0 9: A

The year 2009 was a year of positive
achievement for the Bank of Palestine
(BoP). We saw the fruition of the Student
Loans Program that was initiated in 2008 in
partnership with the International Finance
Corporation (IFC). This programme is the
first of its kind in Palestine and an important
first step towards giving young talent the
opportunity to thrive in both the academic
and professional fields. We believe
that university education should not be
exclusive and look forward to developing
this programme in the future. Moreover,
several scholarships were provided to
General Certificate of Education students.
BoP continues to sponsor student-initiated
activities in schools and universities and is
always open to worthwhile and interesting
ideas.

Busy Year Indeed

Speaking of talent, it is not all physics
and math this year for Palestine. For
the first time in Palestine and the Arab
region, we decided to create “Star Kids,”
a talent show designed to bring out of
the woodwork the budding young artists
of Palestine in the areas of poetry, music,
and performance. We were surprised and
delighted that the winner was a qanun
player, and very proud to have taken
part in encouraging the preservation of
this great tradition, as well as providing
a platform for new and exciting talent to
emerge.
BoP has also sponsored the world’s
largest thobe (traditional Palestinian
dress), which has made it to the Guinness
Book of Records.

Star Kids with Mr. Hashem Shawa.

Of particular interest this year was
BoP’s exclusive sponsorship for the
year 2009–2010 of Club Palestino – a
Chilean football club created by the
Palestinian community in 1920, and one
that sports the Palestinian flag as its
logo and uniform. The club was invited
to come to Palestine to play against local
teams in a round of matches that can
only be described as “heated.” We are
very pleased and excited to have met
this excellent team that has played a part
in raising the profile of Palestine on the
international scene.
More recently, we provided further
sponsorship for the historic game between
the Palestine and Tunisia Olympic teams
at the Faisal Al Husseini Stadium in Ram.
Sport is a great form of talent and an

important part of national identity, and
we are proud to be involved.
BoP continues to donate to charitable
and cooperative organisations on a
regular basis, the latest of which was the
funding of a crafts workshop for Al-Amal
Institute for Orphans.
On a larger and more sombre note,
our major project for this year has been
focused on providing support for the
rehabilitation and alleviation of suffering
of the families and children who were
devastated by the war on Gaza. It is true
that psychological trauma supersedes
any amount of physical damage, and
we have been very committed to moving
quickly to contain this snowballing
phenomenon.

Captain of the Chilean Club Palestino receiving an award from the head of the Palestinian Football Federation Jibreel Rjoub.
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A campaign was launched in
February 2009 under the title “For
the Children of Gaza,” using all
available media channels, and BoP
donated one dollar per credit-card
transaction towards this cause on
behalf of its customers.
The campaign led to an historic
agreement with UNICEF with a
continuation of transaction donations
and a minimum annual commitment
from BoP of $250,000, towards the
building of 20 family centres across
the Gaza Strip. These centres will be
able to serve 325 individuals monthly

and will provide psychological,
therapeutic, educational, and moral
support, in addition to building
awareness about land mines, offering
early childhood health support,
and providing a venue for leisure
activities.
This agreement is the first of its
kind in the Middle East, and BoP has
consequently joined the European
Commission Humanitarian Aid
(ECHO), the Canadian International
Development Agency, and the Belgian
National Committee for UNICEF as
partners in funding family centres.

Signing an agreement with UNICEF.
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Corporate Foundations
By Paltel Group Foundation

Corporate foundations have become
part of the landscape the world over.
But they are not commonplace here
in Palestine, even though the need is
tremendous and people are ready and
willing to take part in nation building.
Indeed, the West Bank and Gaza
have a large number of NGOs and
international organisations that provide
various forms of social intervention;
and there is, of course, a tremendous
amount of aid money. But as the private
sector develops, it is also critical to
build indigenous philanthropic support
that coincides with the growth of the
private sector economy at par with
international best practice.
When customers buy into our
telecommunication services we want
them to know that they are also
supporting our efforts to run computer
training centres for teenagers in Jericho
or a film programme for youngsters in
Gaza. We want them to be supportive
of all our social programmes.
For this reason, we at PalTel – the
largest employer here – consider
corporate responsibility to be key
to our value system and corporate
practices. Whereas many prominent
Western corporations have foundations
or significant philanthropic efforts
attached to their business model,
the corporate foundation model was
untried before we brought it to the
region. The standards that we set
for ourselves mean that we have to
outperform global corporations in social
funding due to the unique prevailing
conditions in Palestine.
PalTel funded social projects
through an aggressive corporate
social responsibility (CSR) programme
from 2005 to 2008, spending over US
$13 million. Our social investments
covered all sectors of community
development – health, education,

sports, culture, and technology. We
often had to react to social crises
as a result of the increasing socioeconomic challenges encountered in
the Palestinian territories.
But we soon discovered that
responding to needs simply by funding
projects or responding to immediate
charitable needs was not enough if we
wanted to serve both the business and
the community. That’s why, in 2008, we
moved from an informal CSR model
to a more formal corporate foundation
model. Our overall desire was to be
more focused in our charitable giving
so that we could measure both impact
and success.
In addition to our philanthropy, PalTel
published its first sustainability report
in 2006, the second sustainability
report in the Arab world ever to be
published by an Arab corporation.
This report illustrated our company’s
commitment to self-imposed, strict

measures of corporate governance and
sustainability in corporate practices.
The report was a precursor to the
creation of a sustainability strategy to
help factor the impact of our operations
on our environment and society.
In organising our foundation, we had
several objectives in mind. Our ultimate
goal was –and continues to be – to
improve the well-being of Palestinian
society. But within that broad goal,
we decided to focus on our future: the
young people of Palestine. We wanted
to contribute to the development of
Palestine by investing in the skills
of its people, establishing strategic
partnerships, creating role models for
Palestinians, empowering youth by
facilitating continuous education through
a variety of student loan schemes
and scholarships, and encouraging
entrepreneurship, innovation and
creativity, and a knowledge-based
society.
The institutional framework within
which we set up our foundation was
as important as the funding areas
themselves. From the beginning we

have aimed for better transparency
and independence in governance,
integrity of all the individuals involved,
a determined focus, and core funding
areas that comprise a holistic
funding approach and a national and
international focus rather than simply
a commercial and local approach. Our
strategy is one, in terms of fulfilling our
economic development and human
development missions. We employ all
our resources towards meeting both
objectives.
Before we finalised our programme
areas, we took note of several important
polls and research about our region.
The results of a June 2007 Near East
Consulting Survey were alarming and
helped set our priorities: 22 percent of
Palestinians would like to emigrate if
they had the opportunity to do so, but
the number is higher among youths –
around 33 percent are declaring their
willingness to leave the country; the
number is higher in Gaza, where 32
percent of people stated that they
would like to emigrate, compared to
15 percent of West Bankers; and 96

Her Majesty Queen Rania of Jordan at the launch
of the Arab Sustainability Leadership Group, a
regional platform for sustainability practices. Dr. Abdul
Malik Al-Jaber, is one of the founders of the Arab
Sustainability Leadership Group. (Courtesy of Arab
Sustainability Leadership Group.)
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percent of youths wanting to emigrate
quoted the bad economic situation as
the main reason for emigration.
These numbers are the reason that
our focus is primarily on two segments
of society – youth and women. By doing
this, we believe that we will also raise
self-esteem and promote a healthy
environment, encouraging youth to
stay in Palestine. Our entrepreneurship
and role-modelling programmes target
the youth of Palestine to give them a
sense of mission, a direction, and the
tools necessary to regain hope.
As our foundation’s chairman, Mr.
Sabih Masri, often says, “Youth look for
the first opportunity to leave in search
of hope and opportunities, so we must
stop this brain drain in Palestine.”
That’s why we created the Palestine
Education Fund, incorporating a
student loan fund mechanism into the
programme so that students do not

have to forgo higher education due to
unfortunate economic circumstances.
The PalTel Group Foundation via its
Palestine Education Fund is intent to
create a right model for a student loan
programme that will help sustain access
to higher education. In addition, PalTel’s
scholarship programme encourages
graduate students to study in the
Palestinian territories by providing
two-year grants of up to US $2,500 to
between 40 and 100 students.
Our more recent efforts in sustained
human development are based in
Gaza. While we have always been
extra supportive of the distress of our
people in the Gaza Strip, the suffering
caused by the 2009 war there made
our work more urgent.
We have financed several short- and
medium-term relief projects in Gaza,
in keeping with our overall goal of
human development, but we are also

working on creating and partnering in
projects that will help transform the
environment in Gaza for the longer
term, especially for young people. As
a result of the war, feelings of insecurity
and hopelessness are widespread.
Children’s anxiety is exhibited by
nightmares, lack of concentration, and
withdrawal. Children who have been
displaced from their homes have been
living in makeshift tent camps since last
winter’s war.
Our Gaza Hope Fund is designed
to send a reminder to the entire
world not to forget the suffering of
children in Gaza. Ways to achieve this
include documenting their hopes and
dreams and creating a way for them
to learn and enjoy the arts and human
expression. Our intervention is part of
a comprehensive project that includes
producing a documentary film that will
be broadcast on satellite channels in

the region. We will make wide use
of the Internet and social marketing
to get the children’s stories out to
a global audience. The children,
themselves, are being trained to
make their own documentaries,
assisted by some of the top
Palestinian professional television
producers and filmmakers.
They are also meeting together,

The Palestine International Award for Excellence and
Creativity given to Ms. Luisa Morgantini, Vice President
of the European Parliament by Mr. Sabih Masri (right),
Chairman of the Award and Dr. Abdul Malik Al-Jaber
(left), Secretary General of the Award. (Courtesy of
Palmedia, 2008.)

sharing their stories, and encouraging
their peers to tell their stories on
film. All of this is facilitated not
only by professional filmmakers
and journalists but also by nonprofit leaders who are specialists
in the field of youth education
and empowerment. In addition to
publishing 100 bilingual stories to
be widely distributed, implementing
various psychological relief activities
for those children is a priority along
with providing gifts to participants.
This project will also have longterm implications We are creating
a database that will enable us
to assess these children’s other
needs in addition to psychological
relief support. The children will be
targeted with events and different
types of support, which may include
summer camps, open days, medical

Photo by Shareef Sarhan
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equipment, etc. We will intervene in
other areas in providing support for
these children, such as facilitating
access to the foundation’s education
and scholarship programme and other
literacy programmes. Although we are
taking a lead in creating and promoting
this type of work, we are also open to
seeking partners to join us in these
efforts.
As a foundation, we are big believers
in personal initiative and in creating
role models. That’s why we are also
promoting our developmental and social
innovative work through an annual
event that we inaugurated in 2007:
the Palestine International Award for
Excellence and Creativity. This award
is intended to encourage Palestinians to
adopt excellence and creativity in their
professional and private lives in order to
face the challenges affecting the region
and the Palestinian homeland.
We hope to transform despair into
hope, to restore the belief in “good
deeds,” and to show Palestinian society
that positive attitudes in life do not
remain unnoticed, but instead are
rewarded and appreciated by their peers
and society.
For example, Ms. Fitna Waleed Jumaah
Al-Bassoumi, the 2008 award recipient,
won first place in the Exceptional
Employee Category. As a mathematics
teacher at Khalil Al-Rahman Elemntary
School in Al-Bireh, she developed
innovative ways for e-learning in
mathematics by explaining, using her
own voice, the mathematics curriculum
for all grades through PowerPoint
presentations in CD-ROM format. By
developing and producing all these CDs
through her own personal efforts, Ms.
Bassoumi has been able to successfully
teach students mathematical concepts
and theories through the questions
raised in story patterns of drama.
In 2008, Mr. Mui’n Mohammad AlAtrash won the second-place award in
the category of Exceptional Individual
with a Special Need. Although he was

injured by Israeli soldiers during his
first year at university and, as a result,
is partially paralysed, he learned the
profession of carving olive wood, where
he carves statues and portrays symbols
that represent Palestinian heritage. Due
to his ability to master this profession, he
was able to recruit other young fellows
with disabilities (from the injured of the
Intifada) to help him carry and sell his
finished products to souvenir shops as
well as to help him operate his modest
workshop.
The Foundation believes that the
presence of international visionaries
shows the Palestinian people that the
world recognises Palestinian excellence
and sees this “other face” of the country.
In addition, the event presents specific
awards to international figures who have
made a mark in Palestine by helping its
people or its cause globally.
As Palestinians, we are committed to
building our own future, though every day
is filled with obstacles and we live within a
difficult reality. We believe that sustained
private-sector investment and a vision
that supports a robust civil society can
aide in promoting the type of state that
we hope for in the near future. We are
motivated as a company by our values.
We have equipped our Foundation with
these values and have encouraged
a more systemic and dynamic social
development programme. We hope that
our work will inspire others in corporate
Palestine. We can compete in business
but, God willing, there is always room to
do more for the community.
Of course, foundation and corporate
donations cannot do it alone; ultimately
– and soon – the political situation must
shift. When it does, we trust that the
young people whom we have had the
honour of working with will be ready and
able to add their own contributions to
building and sustaining our society and
the future state.
Courtesy of Paltel Group Foundation for
Community Development “Philistia”
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Socially committed
with a strategic
vision…
By Jamal Haddad

The challenge of being a socially
responsible corporate entity, and how
we, as businesses and core actors in
the Palestinian economy approach this
concept, is a very serious and crucial
issue, especially within the Palestinian
social context. Palestine is always an
exceptional case at all levels – whether
socially, economically, or culturally –
which requires us to think and act in an
untraditional way. Unfortunately we still
follow traditional paths. Basically, when it
comes to our commitment to the society,
we are all one; we suffer the same misery
and celebrate the same feasts; and
thus our commitment to the Palestinian
people should be unlimited but strategic
in order to guarantee the best long-term
outcome.
The Palestine Investment Fund
(PIF) is one of the leading business
organisations in Palestine that aim
to create a sustainable, developed,
and independent Palestinian national
economy that will lay the cornerstone
for a harmonised social fabric, and thus
leverage for a Palestinian state: the
dream of every Palestinian. Since its
establishment, the PIF has endeavoured
to build its corporate social responsibility
(CSR) framework, based on Palestine’s
social needs, in order to offer the society
a parallel investment strategy.
The CSR vision and approach for the
PIF has been divided into three major
categories. First, strategic and longterm developmental initiatives related
to the sectors of investment, such as
Asasat’s initiative that aims to develop
and promote Palestinian local products in
the construction sector, which is related
to developing the real estate sector.
Second, the philanthropic short-term
projects that respond to the immediate
social needs of our people, taking into

consideration the Palestinian case and the tremendous daily pressure and stress
caused by the Israeli military occupation. Finally, within all PIF strategic investment,
there is always a social-investment focus that takes into consideration crucial social
issues such as job creation or housing problems. This vision is portrayed through the
new mobile operator, Wataniya Mobile, which is expected to create direct and indirect
jobs for thousands of Palestinians, and also the National Affordable Housing Program,
which aims to develop 30,000 housing units within the coming 10 years. Therefore,
the CSR framework for the PIF aims to create clear alignment between the investment
strategy and the social responsibility programmes in order to provide the Palestinian
economy with a comprehensive strategic developmental approach that will contribute
to building a Palestinian state.
The PIF is one of many committed private-sector actors, non-governmental
organisations, and international entities that believe in the importance of the individual
and social empowerment. Unfortunately, the efforts of all the parties involved have
not yet been coordinated to form consistent and comprehensive socially responsible
initiatives. It is vital to form a consortium of all CSR practitioners in Palestine not only
in order to formulate a strategic framework for project selection and execution but also
to develop an evaluation strategy for any and all CSR initiatives.
The CSR consortium suggested above can be formed through establishing a common
fund and combining actors in the same sector or field who have a similar social focus.
This fund could contribute to the development of a strategic long-term framework for
specific sectors in order to establish stronger bodies that are capable of executing
major projects with measurable outcomes. The establishment of such an initiative
would also enable CSR practitioners to set their priorities, divide the target audience,
and consequently cover a wider range of beneficiaries, thus creating the foundation
for genuine development.
Although the concept of partnership and combined efforts might be a new and
questionable model for some, it has proved its success on various occasions. Most
recently, and for the second consecutive year, the PIF sponsored the annual Biennale
for Riwaq, a reputable NGO that focuses on cultural and heritage issues. Both the PIF
and Riwaq work in different fields and have different visions, but certainly both aim
to create a positive paradigm shift within the Palestinian community, whether through
culture or investment. Thus both together can create the cultural investment concept
and illustrate more strategic CSR initiatives.
The CSR concept is very sophisticated and can add great value to the Palestinian
social fabric even though each individual and organisation has its own vision and
dimension of focus. Meanwhile, if we are all socially committed, let us think strategically
in order to create unique initiatives with long-term effects, thereby serving our society
and acting as genuine socially committed organisations.
Jamal Haddad’s multi-sector career spans more than 15 years, during which he has
been at the forefront of the public relations industry in Palestine. As a senior-level
communications professional, he currently serves as advisor to the president of the
Palestine Investment Fund, where he is responsible for the development of the PR
and CSR strategies.
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By Dalia Association staff

Corporate philanthropy is the most
visible and developed aspect of corporate
social responsibility in Palestine. There
are no statistics about the size, frequency,
or impact of corporate giving, but it is
common knowledge that businesses large
and small contribute money or goods to
summer camps, dance performances,
women’s groups, and more. Palestinian
companies are generous, but is their
giving effective?
Unfortunately, in a place like Palestine
where rule of law and professional
standards are inconsistent, being an
effective philanthropist is easier said
than done. If you have ten local societies
asking you to sponsor events, how can
you choose among them? If twenty
youth groups are asking for equipment
donations, to which do you respond?
How can you determine which nonprofit organisations are serious and
professional and which are ineffective
or even corrupt? If you do give money
or goods, how do you know what the
recipient does with your donation? All
these factors put a strain on companies’
ability to give effectively. Companies
are, after all, businesses, not charities,
right?
Right. By definition, business strives to
generate private wealth for private good.
In contrast, philanthropy aims to utilise
private wealth for public good. However,
the goals of business and society are
not necessarily contradictory. Many
argue, in fact, that a conducive business
climate depends, in part, on the kind of
stability generated not only by effective
government, but also by a civil society
that is funded through philanthropy.
Access to quality basic services,
affordable higher education, opportunities
for civic participation and cultural
expression, and quality jobs help people
feel encouraged to buy and sell actively,

work with enthusiasm, and invest with
confidence. If Palestinian companies
understood the mutual benefit that
business and society reap from good
corporate citizenship, they would not see
corporate philanthropy as mere charity,
but rather as a promising investment.
Furthermore, effective corporate
philanthropy can help reduce Palestinian
dependence on international aid, which,
like the Occupation itself, is severely
distorting the Palestinian economy.
Regrettably, philanthropy in Palestine is
still not strategic, and therefore does not
fulfil its potential for impact. For example,
much corporate giving in Palestine takes
the form of sponsorships. The sponsors
intend to promote goodwill by associating
the company’s name with a good cause.
However, when sponsorships are
chosen for commercial reasons, the
company misses an opportunity to make
a real social impact, and benefits to the
company are vague and questionable.
Also, corporate contributions are
often made based on relationships
and affiliations rather than on either
commercial or social objectives. CEOs or
members of boards suggest contributions
to their favourite charities. While these
causes may be good, this process of
allocating contributions is non-strategic,
hard to justify, and undermines the
credibility of the process.
How can Palestinian companies
strengthen the impact of their corporate
philanthropy? First, by understanding
what corporate philanthropy is and isn’t.
Second, by clarifying the intent of their
corporate giving and committing to it.
Third, by expecting high standards for
their corporate giving and setting up
professional systems to meet those high
standards.
If one thinks of corporate giving on a
scale from “purely commercial intention”
16

to “purely social intention,” where should
corporate giving lie? Experts argue that
“strategic” philanthropy is the alignment
of giving with corporate objectives,
while keeping the social objective at
the forefront. They cite the example of
a company that invests in advanced
technical training for communities, which
benefits the company by improving the

of the employee’s choice.
An excellent example is Birzeit
Pharmaceutical Company’s tree-planting
programme in coordination with the
Ministry of Agriculture. The company
planted approximately 30,000 trees
throughout the West Bank in 2006 and
2007, adding greatly to the beauty and
environment of Palestine. Notably, the

skills of the potential employee pool.
Another example is the response of car
manufacturers to criticism over auto
emissions. They developed hybrid cars,
thus benefiting the environment and the
corporate bottom line. Others disagree
and say that corporate giving should have
purely social objectives with no aim to
promote the company at all.
Many corporations shape their
philanthropy around employee interests,
allowing employees to take part in
giving decisions or matching employees’
own contributions. In some cases,
corporations allow employees to take
paid hours off to volunteer, either for a
company-chosen charity or for a cause

company involved its employees in all
aspects of the programme. Employees
worked side by side with community
volunteers during their paid work
time. The company coordinated with
appropriate ministries to be sure that the
trees were planted according to a solid
plan and to ensure that they would be
cared for over time.
Good philanthropy feels good. People
like to give. Some give in response to
the long and strong tradition of giving in
both Islamic and Christian communities,
while others give in response to the
Palestinian culture of social responsibility.
Unfortunately, some companies report
that the pressure to contribute can be

Photo by PalMedia for Birzeit Pharmaceuticals.
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Their Giving Effective?
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overwhelming. Some claim that they have
even been threatened when they failed
to support certain causes. This negative
motivation undermines philanthropy’s
potential to contribute to effective social
change. Sustainable philanthropy should
not be based in fear or appearances, but
rather in a sincere concern for community
well-being. For this reason, corporate
philanthropy should be a proactive
commitment at the leadership level of a
company, not a reaction to pressure.
Large companies, like Birzeit
Pharmaceutical, can establish a department
within the company to coordinate corporate
giving. Or they can found a corporate
foundation that is managed independently
of the contributing company, such as the
PalTel Group Foundation. But what about
medium and small companies? They
have fewer options if they want to give
professionally and strategically. They can
pool their philanthropic dollars with other
foundations, but they may dilute the public
relations value. Or they can open a company
fund at a community foundation. This
enables them to maintain an independent
giving programme, direct their contributions
according to their interests, and ensure high
professional standards, while outsourcing
the work involved.
Corporations in Palestine desperately
need a framework for their corporate
giving. A framework that borrows from
global best practices but is adapted to
local culture and context would allow
companies to give within their own
limits without fear of censure from the
community. A method of evaluation
based on the success and benefits
of the programmes sponsored would
encourage companies to support those
which provide the greatest benefit to
the community, not just those which are

most visible.
Ultimately, promoting effective
corporate philanthropy and other types
of community philanthropy in Palestine
will require:
• development of a legal, regulatory
framework that promotes trust in
the civil society sector by requiring
transparency and accountability
• establishment of a tax system and
incentives that encourage corporate
and individual giving
• adaptation of best-practice standards
for corporate giving that put
Palestine among global philanthropic
trendsetters
• growth of a professional philanthropic
sector that includes peer relationships
among foundations like that being
spearheaded by the Arab Foundations
Forum.
Palestinian companies are generous
and willing to donate. The resources are
available and the desire to contribute
to the community exists. Nevertheless
mechanisms are needed that complement
the needs of business while allowing for
the greatest possible benefit to the
community.
Dalia Association is the first Palestinian
community foundation. It aims to sustain
a vibrant, independent, and accountable
civil society. It pursues this through
community-controlled grant making
and advocacy to reduce civil society’s
dependence on the international aid
system. Dalia Association mobilises
resources under local control by
promoting local philanthropy. It provides
philanthropic services to corporate
and other donors and to civil society
organisations that seek to become more
sustainable.
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50 Years

of Building, and Going Strong.
community – an area in which BoP has
made a substantial effort to aid in the
establishment of a sustainable and solid
network of local support. Yet this year also
saw the painful reverberations of the war
on Gaza, which has caused immeasurable
damage to the psychological fabric and
civic infrastructure of this dynamic region,
and it has been our utmost priority to
contribute, in whatever capacity we can,
to help the people of Gaza on their path
on the road to recovery.
In a country such as ours, social corporate
responsibility programmes are not only a
necessity, but a historically pertinent part of
the struggle towards an emboldened and
developed society. We would like to take
the opportunity to share below some of our
most important achievements for the year
2009 and hope, with God’s permission,
that the road ahead will continue to be one
of awareness, cooperation, and success.

When the late Haj Hashem Shawa
established Bank of Palestine (BoP)
in 1960, it was his vision to establish a
national bank that not only catered to the
daily financial needs of its clients but also
an institution that would one day become
a pillar of economic growth and social
change.
Today, 50 years on, we are proud to
continue with this tradition of giving and
to renew our commitment to provide
encouragement and support to our people
through this ever-changing and, at times,
extremely testing and unpredictable
landscape. At BoP, we believe that no
opportunity should be missed in the
building of the economy and of the morale
and capabilities of our society, regardless
of the setbacks or interruptions we might
face.
The year 2009 was a year that saw the
build-up of momentum in the sectors, a
marked step towards modernisation, and
the forging of relations with the international

The Staff of Bank of Palestine PLC/
Hashim Hani Hashim Shawa, GM.

GM, Hashim Hani Hashim Shawa and staff of Bank of Palestine PLC.
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Doing Well by Doing Good

those businesses, resulting in companies
perceiving CSR, at least in the philanthropic
sense, as a costly endeavour. Philanthropy
is not bad, but it is not very effective. It
pushes companies towards adopting a
responsive and non-proactive approach
to this aspect of CSR, which is a great
opportunity loss for both the business and
the community. In addition, much attention
and money are paid to exposure practices
for public relations purposes while shifting
focus from sustainable development
projects that could benefit both. There are
a number of ways that private-sector money
could be more effective; for example, if
some money from a business were used
in order to solve a societal problem that
directly affects the business, then it would
have created added value.

By Hiba Darwish and Buraq Nuseibeh

The relatively young age of corporate
social responsibility (CSR) as a studied
and applied concept in the private sector
worldwide has given observers the chance
to witness an “organically” grown and stillgrowing definition of CSR. There are now
many schools of thought on CSR. In this
article, however, we want to emphasise the
importance of strategic CSR and the context
within which the private sector in Palestine
finds itself. This is extremely relevant to
living conditions in Palestine and how the
private sector can play a greater role in
improving them while also improving its own
business performance.
The main argument is that CSR should
become more than just some fancy
terminology that everyone tends to define
differently; it should become an integral
element of a company’s core business
strategy. This is not as complex as it sounds.
Companies want to make profits from their
businesses and they need a healthy society
in order to succeed. Society, on the other
hand, needs a competitive private sector in
order to prosper. So where is the rub?
If one takes a good look at most companies’
CSR, one finds a number of initiatives in
the form of fragmented pieces that, if put
together, do not really fall under a single and
well-defined objective. Circumstance is the
most probable cause for this as companies
in various countries have faced diverse
challenges. Societies quickly become more
aware of their needs, and their demands
that the private sector take on greater
responsibility become more complex.
In Palestine, circumstance has defined
the understanding of CSR to be embodied
in corporate philanthropy. The hardships of
occupation and suffering have forced those
in the private sector to act as philanthropists.
Aggravated habits adopted by local demand
and conditions have created pressure
groups that congregate around businesses,
demanding money for mostly generic
issues in relation to the operations of

Determining Strategic CSR
To understand how a company can look
at CSR as an opportunity rather than as a
cost, we want to clarify what CSR strategy
implies. If CSR is about a company’s
responsibility toward society and the
community within which it operates, and
strategy is all about making choices, then
together CSR and strategy form a powerful
integrative tool that can guide the way a
company operates so that its practices can
have a positive impact on society while
also positively impacting the company’s
competitive advantage.
Three steps to determine strategy:
First, the company asks how it affects
society. This includes posing questions
about its own employees’ wages and
working conditions: Does the company adopt
a code of ethics in its business operations?
What is the environmental impact of these
operations? Does the company practice
good corporate governance?
Second, the company asks how society
affects its own competitiveness. This aspect
presupposes the existence of a talented
labour force and investment laws that
correspond to the actual sophistication of
local demand.
Third, the company concretely begins a
number of initiatives that generate benefits
22
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both for itself and society. In this step, it is
crucial for the company to prioritise social
issues before addressing them. This is a
process that takes time and, if executed
correctly, can reap rewards for society and
businesses.
To better understand how these steps
translate into a strategy, let’s take, for
example, a company that relies on labour
for its business to succeed. After asking
itself the questions noted in the first two
steps above, it realises that there is a
problem with the productivity of its labour,
and the source of that problem lies within the
local community. Step three would enable
the company to address the problem. If
the desired result is that the labour force
become more productive, then the company
would address that social problem in the
most effective way possible. This would
be a positive step for society that actually
enhances business. In other words, a
company that “does good” for society is a
company that does well in its business.

their investments. Indexes for socially
responsible investments (SRI) already exist
in developed countries.
The environment is also a key issue
that still needs to be addressed in
Palestine. When one looks at multinational
corporations, for example, it is clear that
many have integrated “green practices”
within their operations and make sure that
their businesses not only minimise negative
environmental impact but also promote
environmental well-being.
In the end, good business relies on
having a healthy society, and a healthy
society needs good business to prosper.
Under occupation, Palestine faces
numerous challenges, some of which can
be effectively addressed by private-sector
strategic CSR. Of course, although it is not
always easy to formulate a strategy, it is far
more difficult to implement an effective one.
So once companies begin to go beyond
best practices and integrate the principle
of shared value within their strategies, then
both society and the private sector can and
will benefit each other.

Going Beyond Best Practices
Palestine is challenging. Nevertheless,
it is now time for the Palestinian private
sector not only to take the initiative to
incorporate CSR practices but to go beyond
these practices to formulate strategies.
Both the community and the private
sector need this. The private sector must
understand that CSR directly improves
results and also becomes a point of
attraction for investors who consider very
seriously a company’s CSR before making

Hiba Darwish is the Public Relations
Department Manager at Palestine
Development and Investment Ltd.
(PADICO). She can be reached at hiba@
padico.com.
Buraq Nuseibeh holds a degree in history
of art from Italy and an MA in commerce
and cooperation in the MENA region.
Before returning to Jerusalem, he worked
for Monitor Group in London. He can be
reached at buraqn@hotmail.com.
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The Tradition of Palestinian Cuisine
By Dr. Ali Qleibo

The sweet aroma of garlic fried in samneh
baladiyeh (clarified spiced butter) with
freshly ground coriander (taqliyeh) always
softens the hard, impenetrable stones and
enlivens the empty cobbled back alleys
of Jerusalem. The aroma conjures up
memories of mother’s food. A walk in the
Old City at lunchtime invariably evokes
the feeling of contentment and comfort.
The mysterious sense of joy unleashed
by the various scents emanating from the
kitchens of the Old City is inexhaustible.

arrangement of stuffed vegetables inside
the cooking pot and the final presentation
at the table; in short, the aesthetics that
separate the edible from the inedible, the
delicious from the offensive, the appetizing
from the bland underlies the structural
classification, ordering, and composition
of the food elements in southern and
northern Palestine.
The most common daily Palestinian food,
khubiz, zeit u za’tar (bread, olive oil-andthyme mix) encapsulates the constitutive
elements of Palestinian culinary aesthetics
and delineates both the form and content
of our cuisine. The oil and the tart-andspicy za’tar mix impart to Palestinian food
its unique taste.
The qualitative
binary

Mansaf served peasant-style on the floor.

the dexterous cook stands in juxtaposition
to the moist, plain bread or freekeh or
rice. This aesthetic combination – with
the predilection for the hot and spicy in
the South (Gaza) and the tart and zesty in
the North (Galilee) – makes up the basic
structures that generate the rules and
grammar of the seasonal Palestinian food
which flourishes in the savoury diversity
of Jerusalem cuisine and which has, in
modernity, been adopted by Palestinians
in the desert and countryside.
The study of the repertoire of Jerusalem’s
cuisine yields two major categories of
cooked food, namely stews and stuffed
vegetables. Yakhaneh refers to a generic

only be cooked in tomato sauce. Stuffed
zucchini and cucumbers can be cooked
in conjunction with yoghurt sauce too.
Tampering with categories, sauces, and
format is aesthetically fatal. The result
is considered disgusting and inedible.
The highly elusive aesthetic – namely
value – judgement, delicious, savoury,
appetising, tasty depends on the ability of
the cook to subtly manipulate the various
elements so as not to shock the taste with
over-spiced, sour, greasy savour but rather
a well-balanced blend in a sauce that is
neither too thick nor too thin.
Form, colour, and method of presentation
are of utmost importance. Za’tar is served
in a small bowl and must remain totally dry.
The olive oil, into which the morsel of bread
is to be dipped, must remain clean, without
sediments of za’tar grains or floating bread
crumbs. First the bread is dipped into the
oil and then into the za’tar. Otherwise it is
disgusting. On one’s right side, one keeps
a loaf of bread which is shredded into
morsels as one eats. Nobody else touches
that piece of bread.
Spices, biharat, in Palestinian cuisine,
are used sparingly. Depending on the
individual family taste, the basic spice
(bihar) is made up of a mix composed of
varying ratios of cardamom, coriander,
cumin, cinnamon, clove, fenugreek,
allspice, nutmeg, ginger, and pepper.
The spice shops cater to the individual
taste by varying the mix accordingly. In
the mahasheh, the spice is mixed with
the rinsed rice, meat fillings, and sirej
(sesame oil). In the yakhaneh the spice is
added as soon as the meat is browned with
the chopped onions and just before the
water for the stew is added. A spoonful of
samneh in a frying pan with coriander and
crushed garlic provides the final garnishing
and imbues the simplest okra mutton stew
with its alluring aroma and flavour.
Dasameh in the Palestinian kitchen
ranges from the use of virgin olive oil,
sirej, tahineh, samneh baladiyeh (clarified
spiced butter), and the natural fat of the
mutton, liyyeh.
Samneh baladiyeh assumes a prominent

Palestinian spices

The delicate garlic/coriander aroma that
would be the last touch to the yakhneh
(stew) of either mallow (mulukhia) or okra
(bamiah) always transforms Jerusalem
into one big family kitchen.
A general survey of the repertoire of
cooked food in the traditional urban,
peasant, and nomadic cuisine reveals
great diversity. Detailed analysis, however,
reveals a constitutive structure which
generates the grammar, syntax, and
vocabulary in the discourse of Palestinian
cuisine. The permutations produced
within the confines of the structure
impart to Palestinian cuisine its unique
flavour. Once “cooked,” the “raw” nutrient
elements discursively assume their value,
their individual “taste.” The taste, tang,
zest, savour, aroma, degree of moisture
and dryness, consistency of sauce, the
chopping, shaping of vegetables and
of meats in preparation for cooking, the

Za'atar

category of dasameh (oil, butter, or animal
fat) in conjunction with humudah, the tart
taste, on the one hand, camouflage the
natural aroma of animal meat, be it mutton,
beef, poultry, or fish, and on the other
hand, moisten, soften and enhance the
taste of the plain carbohydrate staple, be
it bread, rice, or roasted wheat (freekeh)
in an almost algebraic formula. The
combination of moist, spicy, rich, tart
elements of the dasameh/humudah in the
sauce or stew or dip blended masterfully by
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variety of meat stews with
vegetables, on the one
hand, and mahasheh, stuffed
vegetables with meat and rice,
on the other. In the mahasheh,
vegetables such as zucchini, gourds,
cucumbers, carrots, or eggplants are
cored out and stuffed with rice and meat.
In the yakhaneh, chunks of mutton are
cooked with seasonal vegetables. Both
mahasheh and yakhaneh are cooked
in conjunction with a variety of sauces
using tamarind, yoghurt, tomatoes, sour
pomegranates, and unripened sour grapes
as a base. The grammar and rules that
specify the use of the various ingredients,
their form, the possible combinations, the
stages of preparation, and the trimming
and timing in the cooking order of meat,
vegetable, and sauce are inflexible.
Stuffed carrots and cucumbers can be
cooked in tamarind sauce. Eggplant can
27

to platter and signal in feel, form, and colour
the savoury taste of food. Every home has
its own secret combination and every
restaurant imparts a specific taste to these
delectable dips. The amount of tahineh to
lemon and chickpeas or eggplant is what
sets Palestinian hummus or mutabbal
apart from the Syrian, Lebanese, or
Egyptian culinary equivalents.
The elements of humudah and dasameh
reach a perfect balance according to
the Palestinian palate in mansaf. The
ceremonial meal consists of stewed
mutton spiced with cardamom. The mutton
is served on top of a bed of plain white
rice in conjunction with a thick sauce
of mutton stock and a concentration

the taste. In practice each plate has its
own specific way of presentation. How the
food looks is part and parcel of the rules
of Palestinian cooking. Mansaf is spiced
mainly with cardamom; biharat would sully
the yellowish cream colour of the off-white
yoghurt sauce. The rice must be white
and only salt is added. Only ma’lubeh rice
would have biharat spice mix to balance
the colour of the brownish fried eggplants,
cooked meat, tomato wedges, et cetera…
Pots and pans should not appear on the
table. Special serving plates for stews,
stuffed vegetables, and rice are used in
accordance with each type. Form is most
evident in the preparation and the serving
of stuffed grape leaves (waraq dawaleh)
and ma’lubeh.
Ma’lubeh, literally translated as “upsidedown,” is the perfect example of the
triumph of form through the masterful
control of the moisture degree of rice. An
extremely delicious casserole of mutton,
eggplants, and spiced rice, ma’lubeh has

The taboon is the traditional peasant oven whose main fuel is sun-baked camel and sheep dung which imparts a special
flavour to baked foods and permeates our mountains with its sweet aroma.

place in the Palestinian pantry; without it
our food loses its substantiality and unique
flavour. Families buy goat butter, which is
available exclusively in spring. It is cooked
to be preserved for daily use throughout
the year. The taqliyeh, for the final aroma
and zest of the yakhaneh, the rice, and the
slivered almonds and pine nuts achieve
their taste within the meal by being fried
in samneh.
Olive oil is indispensable as a salad
dressing, but its distinctive taste gives
musakhan its exquisite taste. Musakhan
is a festive peasant dish celebrating the
humudah/dasameh. In this scrumptious
dish, chicken is baked in a special oven,
the taboon, whose main fuel is sun-baked
camel and sheep dung which imparts
a special flavour to baked foods and
permeates our mountains with its sweet
aroma. The chicken is served on a circular
loaf of whole wheat bread smothered with
cooked onions saturated with olive oil and
seasoned with the tart summaq spice.
In Jerusalem, sesame oil (sirej) is used
exclusively in frying in lieu of corn oil. A
tablespoonful mixed with the minced meat,
rice, and spices enhances the taste of the
mahasheh, adding the indispensable extra

taste of dasameh. From sesame
seed, tahineh is also extracted.
This creamy off-white sauce, added
to balls of minced meat in the last
stage of baking lahmeh bi sinniyeh,
imparts a hearty velvety taste. Yet
the tahineh must be tempered by
lemon juice or vinegar.
Tahineh is indispensable for hummus.
This chickpea dip is tasteless on its own.
It is the savvy blending in of the tahineh,
the right amount of lemon juice, and a
pinch of cumin that makes it delicious.
The dip is garnished with olive oil, a few
chopped sprigs of parsley, and a dash
of red cayenne pepper for colour. The
bread, in bite-size morsels, is dipped
into the chickpea puree. When mixed
with eggplant, tahineh gives the thick
consistency to mutabbal, the delicious
eggplant dip. The texture of both hummus
and mutabbal is of paramount importance;
the mixed ground paste must be neither
viscous, thick, and heavy nor soggy and
mushy, but squidgy with a moist, thick
texture to be eaten as a dip with bread
that is neither soft nor spongy, neither dry
nor crumbly.
Texture and consistency vary from platter
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Jameed is composed of sun-dried
semolina, spice and yoghurt. It
serves as the base for all yoghurt
sauces, especially mansaf.

of dried spiced goats’
yoghurt (jameed) served
in separate individual bowls.
Mansaf, served on a large, flat,
round, zinc-plated copper tray, is presented
in a splendid manner. A layer of shredded
whole wheat bread, marinated in meat
stock, is covered with a layer of rice on top
of which comes the meat decorated with
slivered almonds and pine nuts.
Form and methods of presentation of
different foods determines the specific
spicing and ingredients of each dish. The
proverb, “The eye eats before the mouth,”
underplays the fact that the form defines

Mansaf, served on a large, flat, round, zinc-plated copper tray,
is presented in a splendid manner. A layer of shredded whole
wheat bread, marinated in meat stock, is covered with a layer
of rice on top of which comes the meat decorated with slivered
almonds and pine nuts.

come to be synonymous with Palestinian
family life. Atypically, ma’lubeh is neither
cooked nor served with any sauce. The
vegetables and lamb, which are fried
and cooked in various separate stages,
are later composed into a rice casserole.
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Once cooked there is the traditional twenty
minutes of waiting to allow the casserole
to take shape. Children are asked to
hit the sides and bottom of the turnedupside-down pot with a wooden kitchen
spoon. In the hands of a masterful cook
the casserole should form a perfect mould
when the pot is removed. This depends
on whether there is the proper degree of
moisture and fat, resulting in a consistency
which would allow the rice, meat, and
vegetables to hold together.
Palestinian aesthetics dictate the

must be piled on top of the neatly laid out
rice, which is relatively drier than that of
ma’lubeh. The jameed sauce is served in
individual side bowls. In the countryside,
though everyone eats from one common
serving plate, each person stays within a
certain personal “boundary” on the platter.
The hand movements are nimble and swift.
No one may reach over to the other side
or move his/her hand in all directions. This
would be bad form. Each sips jameed
sauce or adds it in moderation lest it
become soupy on top of the rice in his/her
space on the collective serving plate.
Similarly waraq dawaleh (stuffed grape
leaves) are not simply grape leaves, rice
and meat stuffing with the dasameh/
humudah moist/dry binary relations.
Rather the method of presentation brings
out the taste. Each grape leaf is delicately
wrapped around a mouthful portion of riceand-meat stuffing; the individually wrapped
grape leaf must be small in size and dainty
in appearance. The taste is savoured in
relation to the shape. It is unimaginable –
in fact, horrifying – to see layers of grape
leaves lying horizontally, like a mille-feuille,
with the rice stuffing in between. In fact,
stuffed grape leaves must form a firm
mould once the cooking pot is turned
upside down onto the serving tray.
Moist but not soggy, firm but not dry is
the masterful way of blending the stuffed
grape leaves (neatly laid out in the cooking
pot) with wedges of tomatoes, sour grapes,
and pieces of fatty mutton distributed in
between.
Traditionally Arabic food, like Indian and
Persian, is eaten either with a spoon or
with the deft use of three fingers of the
right hand, or dipped with bread. Knives
do not appear at the table but remain
in the kitchen. My nineteenth-century
family heirloom of silver cutlery consists
of spoons and forks but no knives. In the
rural ceremonial mansaf and musakhan,
where the meat chunks must be sizable
(to show generosity), the host would
personally shred the meat into morsels
that he piles on the guest’s side of the
common eating plate.

Ma’lubeh, literally translated as “upside-down,” is the perfect
example of the triumph of form through the masterful control
of the moisture degree of rice. In the hands of a masterful
cook the casserole should form a perfect mould when the pot
is removed.

interrelationship of form to savour.
Ma’lubeh must be served as a firm
mould. Each grain of rice is separate from
the other; the rice must be moist but not
sticky or gluey. Ma’lubeh is served on a big
serving plate, usually a round tray, and is
decorated with almonds and slivered pine
nuts in clarified butter, samneh baladiyeh.
The same applies to mansaf. The meat
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seasonal Battireh eggplant, Khalili yaqteen,
or various legumes without inviting the
three-generation family and close friends.
These family reunions are marked with
the idiomatic greeting, Kul sanneh wi intu
salmeen, which translates to, “May we see
you every year in good health.” Outsiders,
on the other hand, are not invited to
karshat. Stuffed tripe is a strictly closed
family affair. On the other hand, nobody
would concede to eat karshat except those
cooked by their own mother or a close
family member. Karshat are very intimate

Each vegetable and meat recipe has
its own specific form and shape which
is defined by rules of chopping meat or
vegetables into the visually aesthetic
but simultaneously edible size. The
aesthetic rules encompass the degree
of ripeness, the time the sauce is added,
the type of spice, and the final garnishing.
If these rules are ignored it would be at
the expense of colour, texture, shape,
consistency, and aroma with which edible
food is associated. In such a case it merits
dismissal using the most dreaded adjective
in the Arab kitchen; laghawees (inedible
disgusting food), similar to the use of the
word “gibberish” in the English language
in reference to a meaningless string of
English vocabulary.
Food as expression of the sacred purity
of the family finds its ultimate expression in
karshat, stuffed tripe. Sirej, sesame oil, and
mutton fat combine to produce the most
cherished Palestinian plate. No mother or
wife likes the work that is involved in the
cleansing of the smelly raw karshat; for
it requires almost two days of cleaning,
cutting, sewing, stuffing, and many hours
of cooking. The tripe is scrupulously
scrubbed until totally blanched and
odourless. Next it has to be cut into small
pieces. Later each piece has to be sewn
into a small pouch which is individually
stuffed with rice, minced meat, and chick
peas with strong cumin spicing.
Cooked in its own stock on top of lamb
knuckles, karshat is an extremely greasy
dasameh meal. For some families, the
humudah (to balance off the dasameh)
may be introduced by adding yoghurt
sauce in the last stage. At home, on the
other hand, the yoghurt is served cold
and its taste enhanced with a few cloves
of chopped garlic crushed into a finely
granulated pulp with salt.
Cooked once or twice a year, karshat
is highly ceremonious. Once mother, my
grandmother, or my sister decides to cook
karshat, an azeemeh, a family lunch, is
organised to celebrate this special feast.
This applies also to seasonal vegetables
when they first appear in the market. No
grandmother would prepare the special

The taboon is the traditional peasant oven whose main fuel
is sun-baked camel and sheep dung which imparts a special
flavour to baked foods and permeates our mountains with its
sweet aroma.

seasonal festive meals and illustrate
the fastidiousness of the Palestinians in
relation to what and with whom they eat.
They trust only the “ritual cleanliness” of
their mother’s, sister’s, or wife’s kitchens.
Even though yakhaneh and mahasheh
may rarely be eaten at friends’ homes,
karshat are almost taboo. Guest food must
be of visibly distinct cuts of mutton or an
entire chicken, the accompanying sauce
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(jameed) by necessity must be served on
the side, the rice or bread for mushakan is
minimally touched. By extension, the most
“convenient,” i.e., the “cleanest” food to eat
in restaurants is the bleak kebab and shish
kebab because it is plain meat barbecued
on charcoals and not considered cooked
food. Hence the ubiquity of kebab in all
restaurants!
The kitchen is the soul of the Palestinian
home. Palestinians eat the same food, and
each Palestinian’s mother’s food is the
best – at least until one has a wife. Then,
of course, the wife’s food becomes the
best. The Palestinian sense of identity, of
belonging, of home, of warmth, security,
and joy is inextricably bound up with food.
Despite the apparent similarity of the
basic recipes, variations are inevitable.
Each family has its own nafas, literally
“breath,” but with the referential value that
encompasses individual flair expressed
in the special aroma, flavour, and taste of
the cooked food. This individual aroma is
distinctly sensed immediately upon entry
into each home. Recipes passed by word

of mouth and by example are handed
down from mothers to daughters. A new
daughter-in-law becomes an apprentice
and soon the keeper of her new family’s
culinary repertoire to which she adds her
own personal touch.
Palestinian food is ritual. Eating at home
is a silent homage to the unwavering
loyalty, total devotion, and unconditional
love of the husband to his wife, of the
children to the mother.
Dr. Ali Qleibo is an anthropologist, author,
and artist. A specialist in the social history
of Jerusalem and Palestinian peasant
culture, he is the author of Before the
Mountains Disappear, Jerusalem in
the Heart, and the recently published
Surviving the Wall, an ethnographic
chronicle of contemporary Palestinians
and their roots in ancient Semitic
civilizations. His filmic documentary
about French cultural identity, Le Regard
de L’Autre was shown at the Jerusalem
International Film Festival. Dr. Qleibo
lectures at Al-Quds University. He can be
reached at aqleibo@yahoo.com
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Corporate Social Responsibility
Does Money Matter Most?

By Martha Myers

What really matters to a corporation is
that it makes money. Everything else is
a distraction.
No wait.
A corporation, or business, is an institution
within a community context – or a global
context – and will and must make collective
contributions to society.
So which is it?
Clearly in the last half-century there has
been a growing trend within and without
business communities that recognises
the latter argument – that businesses
or corporations, as we shall call them
here, are institutions that want to and
must respond to legal, ethical, and social
responsibilities. Sometimes one could
cynically argue that the social responses
of corporations are simply self-serving, but
this is actually irrelevant. If the corporation
makes material gains or enhances its
reputation through the contributions it
makes to the larger community, who loses?
Nobody loses as long as the corporation’s
mission is not antithetical to the well-being
of the community.
Today corporate donors’ support for the
work of international non-governmental
organisations (INGOs) is not only important
monetarily but is particularly prized because
it often comes with greater flexibility than
the support attached to funding provided
by donor governments. Corporate funding
is sometimes more willing to support
innovative projects because corporations
do not have to answer to taxpayers if the
project is less than successful. This is not to
say that we are looking to waste money, but
that occasionally one needs to experiment
a little to be successful. Corporate culture
is sometimes more adapted to this.
Corporation funding can be incredibly
important to the INGOs in meeting the
cost-share obligations required by many
of the big institutional donors such as the
European Commission or USAID.

countries
• Produce/distribute seeds with the
“killer/terminator” gene
• Manufacture and/or sell pesticides

motivated to make sure that they are, in
fact, contributors rather than detractors.
In this regard, however, not all
corporations are created equal; most
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Many of the INGOs working in Palestine
receive support for their work from
corporations all over the world. This support
takes several forms including grants;
matching-gift programmes; technical
expertise; volunteers; contributions-in-kind
of products, services, or equipment; and
funding leverage. What the corporations
may get in return is the association of their
brands with positive humanitarian and
social activity, exposure in new markets,
and potential tax benefits. As the corporate
social responsibility movement gathers
strength, and as advocacy programmes
that target sensitive issues – such as
child labour, fair trade, and environmental
degradation that undermines livelihoods
of the poor – are supported and often led
by the INGO community, corporations are
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INGOs practice some kind of due diligence
before accepting funds from a donor,
including corporate donors. Whereas each
INGO has its own practice and standards,
it is safe to say that we seek to work with
those whose principles are compatible
with our own and do not solicit or accept
donations from companies whose products
or services, or whose business practices,
are inherently harmful to the people
and communities we serve. “Red-light”
corporations include those that engage in
the following practices:
• Sell or produce landmines or whose
core business is the manufacture or
distribution of weapons
• Manufacture or market tobacco
products to youth and/or in developing

outside the World Health Organization
(WHO) 1A and 1B guidelines for
pesticide retailing
• Engage in the production of
pornography, or whose primary source
of income is pornographic material
• Use exploitive child labour or forced
labour in their production or sourcing
process
Most, if not all, INGOs don’t just look
at the corporation seeking a partnership,
they also look at parent companies.
Thus, although the corporation seeking
to work with and through an INGO may
have a perfectly benign purpose, the
parent could be a weapons manufacturer.
Naturally, as in all arenas of life, there
are trade-offs at times. For example, an
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INGO may not like the political profile of
a corporation in the Palestinian/Israeli
context, but that corporation may be
doing great work supporting fair trade in
Africa or women’s empowerment in India.
Although some aspects of a multi-national
corporation’s portfolio might seep into
“yellow-light” areas such as production
of breast milk substitutes or engagement
in extractive industries, that corporation
could nevertheless be a strong promoter
of corporate social responsibility. In these
cases, the cost/benefit ratio must be taken
into account; as with all essentially moral
questions, this is not easy.
How does this boil down to real life
in Palestine? Consider these practical
examples of positive corporate responsibility
and INGO advocacy: A large European
retailer stopped importing products from
Israeli settlements in response to INGO
advocacy and refusal to accept funding from
the corporation. Recently, another INGO
refused repeated offers of partnership with
a corporation involved in the construction of
the Jerusalem light rail, which is severely
damaging to the city’s Arab community.
The refusal generated a conversation that
contributed to the corporation’s decision to
pull out. In another case an INGO decided
to terminate its relationship with a global
corporation when it was found that one of
its subsidiaries produced a weapon used
in Operation Cast Lead. At the same time,
the INGOs working with local partners
continue to provide health and water
services, refurbish community and youth
centres, and support capacity building
and education through generous funding
contributed by “green-light” corporations.
And now, to answer the question posed
in the title of this article – does money
matter most? It should be clear that money
is important to INGOs in order to deliver
services and fulfil their mandates to the
people of Palestine. And we all know
that corporations’ core function is earning
money. However, there is a growing,
positive nexus of interests in the arena
of corporate social responsibility where
INGOs and corporations can positively
reinforce each other with positive outcomes

for those most in need.
Responsibility does not stop with
corporations or with INGOs. At the end of
the day, corporate social responsibility and
the due diligence of the INGOs is a civic
matter, and all citizens have a right and duty
of oversight. Exercise of this oversight will
contribute to the kind of advocacy that protects
and promotes Palestinian interests.
Below are a list of websites where anyone
can find information and join the global
conversation about how corporations can
positively contribute to their communities
– and how those communities can make
informed decisions about whether to accept
funds.
www.ftse4good.com: Its constituent list is
comprised of companies that have passed a
semi-annual Corporate Social Responsibility
(CSR) review.
www.sri-advisor.com/csr: This includes a
corporate research centre that is searchable
by company name and identifies whether
companies are included in any socially
responsible investment (SRI) funds,
environmental reports, or CSR/SRI newswire
releases.
www.business-ethics.com: This site
has a listing of Business Ethics 100 Best
Corporate Citizens (companies can be sorted
by ranking).
www.socialfunds.com/page.cgi/search.
html: This site provides a searchable database
of 1000+ companies and identifies whether
they are included in any Socially Responsible
Investment (SRI) funds or CSR lists.
www.unglobalcompact.org: This site lists
companies that have signed up for UN Global
Compact human rights initiatives.
www.globalsullivanprinciples.org: This
site lists companies that have pledged to
voluntarily abide by the Global Sullivan
Principles of Social Responsibility.
www.ethicaltrade.org: This site lists
companies that are committed to ethical
trading practices.
Martha Myers is the country director for
CARE International and the chair of the
Association of International Development
Agencies (AIDA).
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Corporate Social Responsibility and
Palestinian Civil Society:
Potential Cooperation By NGO Development Center/NDC
Worldwide, it is becoming very clear
that direct impact of new technology,
current demographic trends, climatic
change, and general global health issues
are all creating a new environment with
new forms of risks that directly affect
the work of governments, civil society,
and the private sector.i Therefore, multistakeholder collaborations and the
engagement of the private sector have
become very important for finding proper
holistic and sustainable solutions to
communities’ problems. This implies that
community empowerment means that all
people should work together, including
within the private sector, in order to
make life better. It involves more people
being able to influence decisions about
their communities, and more people
taking responsibility for tackling local
problems, rather than expecting others to
do so. Other factors that have motivated
increased interest in private-sector
partnerships include a growing concern
with the effectiveness of traditional
development approaches, recognition
of the impact of globalisation and the
increase of private capital flows into the
developing world, and appreciation of the
unique potential contribution of the private
sector. This means that the business case
for investing in development, with mutual
benefits accruing when communities
become development partners rather
than passive recipients of philanthropy,
has become ever more persuasive.
ii
On the other hand, and on the global
level, Millennium Development Goal
(MDG) number eight also calls for a
global partnership for development with
specific references to the engagement
of the private sector. In 2002, the World
Economic Forum (WEF) launched a
Global Corporate Citizenship Initiative
that organised and mobilised its 1,000
corporate members around various
development challenges. All of this has

contributed to increasing the momentum
toward corporate social responsibility
(CSR).
CSR – also known as corporate
responsibility, corporate citizenship,
responsible business, sustainable
responsible business, or corporate
social performance – is not easy to
define. As a concept, CSR is about a
holistic and sustainable approach to
business that considers all its potential
impacts on and responsibilities to society,
the environment, and shareholders
rather than focussing solely on financial
responsibilities to shareholders, as
has traditionally been the case.iii It is
about how companies manage the
business processes to produce an
overall positive impact on society; this
includes but is not limited to commitments
to sustainable poverty alleviation, job
creation, and education. It implies that
CSR programmes should be thought
of as strategically planned efforts that
are in uniform agreement with the
companies’ strengths and complementary
to the government’s programme, and
should never be thought of as one-time

philanthropic projects, since this is
more than just philanthropy and more
than charity. Therefore companies
should focus on addressing development
concerns that could make a difference
and a clear impact on their communities.
In other words, good corporate citizenship
means looking beyond short-term profits;
it can be thought of as a good investment
strategy, an investment in sustainability.

On the other hand, Palestine continues
to be totally dependent on financial
support from external sources, mainly the
international donor community, inclusive
of Arab donors. In general, donors control
decision making about how resources are
used on their behalf. At the same time,
dependence on international aid has
undermined Palestinian civil society’s
ability to respond effectively to the
continually deteriorating political, social,
economic, and environmental crises. It
has become very clear that the economic,
social, and environmental situations and
problems are too complex to be solved
by any one sector alone. The current
situation in Palestine is creating a new
environment that must seek solutions
through multi-stakeholder collaborations
including the direct engagement of
the private sector; it is clear now that
the Palestinian Authority (PA) cannot
solve everything by itself, nor can the
community. It is preferable for all to
work together. Within the current difficult
situation, there is a need to build broader
social capacities that join the efforts of civil
society to the public and private sectors.
This will certainly help in encouraging a
more holistic and sustainable approach
and solutions to current challenges. In
addition, genuine collaborative efforts
would help to improve governance in
all sectors.

CSR and the Palestinian Private
Sector
For the reasons mentioned above, all
citizens of a community must consider
not only their own welfare but that of the
community of which they are a member;
and since corporations do not operate in
a vacuum, they operate in environments
upon which they depend and which they
must therefore protect and help develop.
CSR encourages looking beyond shortterm profits; it is again an investment in
sustainability. But in Palestine, as is the
case in most of the Arab region, CSR is
still more about philanthropy and is still
not considered to be an internal process
within corporate operations and strategy.
It is still largely philanthropically oriented
and external to business. In general,
there is a need to harmonise the definition
and initiatives of CSR in all the Arab
countries, including Palestine.

Photo by Saad Halawani.
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Taking the prevailing situation into
consideration, it is not necessary that
the Palestinian private sector address
development concerns directly. What
is expected is that the private sector,
in cooperation with public and civil
society organisations, would be able
to target areas where they could make
an impact. On the other hand, the
private sector should do a better job
in communicating its commitment and
contribution to the development and
improvement of the current situation. It
is believed that engaging a responsible
private sector in current challenges
and solutions can have a fundamental
long-term impact on poverty alleviation
and social development in Palestine.
The private sector could help in
improving the economic, social, and
environmental activities in Palestine
through its investment and direct
cooperation and coordination with the
public and more specifically with the
civil-society-organisations sector, in
addition to its direct support in poverty
alleviation through the creation of jobs
and income generation.

To this end, NDC initiated a
research project that aims to take
the lead in furthering discussions
with related stakeholders in the hope
that a collective, comprehensive, and
strategic framework for corporate
social responsibility (sustainability) in
Palestine be developed, adopted, and
hopefully applied. The main objective of
this research is to promote cooperation
between NGOs and the Palestinian
private sector with the possibility of direct
support from NDC, as a local, innovative
Palestinian non-profit organisation that
empowers Palestinian NGOs to better
provide vital services to Palestinians
living in the West Bank and Gaza,
especially the poor and marginalised.
It is hoped that this study will be
supported by and followed up with actual
initiatives that examine this possibility.
It is expected that the research results
will be ready by the end of 2009 and
will be disseminated to all relevant
stakeholders.
A major subject to be explored by
the study is how NGOs and the private
sector can collaborate, as both actors
are important players in community
development and sustainability. It will
examine the legal and institutional
constraints of this collaboration and
provide policy recommendations for
addressing these issues, including
advocacy for tax exemptions to private
sector contributions to NGOs and other
community actors.
The research project is based on data
collection, discussions, and meetings
with active persons and bodies in the
Palestinian private sector, in addition to
other relevant sources of information. It
is hoped that the information gathered
through the project will shed light on
the availability of CSR programmes
in the Palestinian private sector and
will help in exploring the ability and
willingness of private-sector entities to
cooperate with and support Palestinian
civil society. The research will include
a review of experience in the field of
cooperation between NGOs and the

The NGO Development Center
As one of the pioneering, specialised,
and exemplary institutions that offers
support in developing and empowering
the Palestinian civil society institutions,
NGO Development Center (NDC)
believes that cooperation with the
private sector will ensure stronger and
more financially sustainable NGOs
and community-based organisations
(CBOs), and hopes that this will lead to
a more effective community. The private
sector is part of the local community,
and therefore there is a need to initiate
a direct link and cooperation between
the private sector and the NGO/CBO
sector. Moreover, there is a need to
engage people in expanding traditions
of philanthropy and volunteerism
and working together to strengthen
the Palestinian social and economic
structure.
40

interview due mainly to internal concerns
within these companies. Companies from
the Gaza Strip will be included in the
second phase of the research, and results
presented in the final report will reflect the
situation both in the West Bank and the
Gaza Strip.
In general, participating companies
demonstrated high interest in the research
being conducted by NDC. This was
reflected in the direct involvement of
the senior-management-level persons
in the meetings and survey. Public
shareholding companies were the main
target of the survey and represented

private sector in general. Focus will be
on Palestinian and regional examples
and will include present and past
private sector activities/experiences in
corporate social responsibility. Further
development of these initiatives will be
used as a base for this research. Results
of the research will make use of the
needs assessment study conducted by
NDC where information regarding the
needs of local NGOs (CBOs as a major
target of the study) is available. Possible
cooperation and support provided by the
private sector should be linked to the
needs of these NGOs. The results and

Photo by Rani Al Najjar.

information gathered from the above
steps and meetings could lead to the
development of a major pilot proposal
(or proposals). This should take into
consideration the scope of work of both
the private-sector entities and NGOs.

about 44 percent of the companies,
whereas limited-liability companies made
up 36 percent and partnership companies
20 percent. Geographic distribution
of the companies surveyed was also
taken into consideration. During the
first phase, which covered the West
Bank, approximately 58 percent of the
participating companies were located
in the central part of the West Bank, 23
percent in the northern West Bank, and
19 percent in the southern West Bank.
The largest segment, about 54 percent
of the surveyed companies, serve local
and export markets, whereas 46 percent
target the local market only.

Preliminary results of the research
The first phase of the research incorporated
meetings with 26 senior-managementlevel persons from selected privatesector companies in the West Bank, a
representation of large-sized companies
working in various sectors. Three of
the largest companies selected in the
West Bank declined to participate in an
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The survey revealed confusion amongst
participating companies between the
concept of social responsibility and
marketing activities. Companies indicated
that activities related to their perception of
social responsibility during the years 2008
and 2009 included voluntary donations
and actions during emergencies and
religious events; approximately 50 percent
of the companies surveyed have adopted
social responsibility programmes. Ninety
percent of the surveyed companies
concentrate on activities that target both
the education and health sectors. These
activities address the interest of youth
especially in the geographical location
of the company’s headquarters. Thirty
percent of surveyed companies have
sponsored an exhibition, a conference,
or a festival; whereas about 86 percent
of the companies have made donations
to legally registered charities.
According to results of the survey, only
27 percent of participating companies
conduct their CSR-related activities
based on an approved plan, and 10
percent have a specified budget set
for the purpose of CSR. The remaining
majority of companies are motivated
by other factors, including political and
financial circumstances, society needs,
and potential company benefits from the
proposed initiative. Seventy percent of the
companies have the objective of helping
Palestinian society sustain itself and
helping communities to develop based
on religious beliefs. They believe that the
poor have the right to share their profits.
Improving the company image and that
of their products was the primary aim for
57 percent of researched companies;
this included competition with Israeli and
other imported products. Twenty-three
percent of the companies were not able
to identify specific objectives (internal or
external) that their CSR-related activities
i

attempt to achieve, and 10 percent of the
companies believed that CSR is a useful
tool in attracting highly qualified personnel
to work with them. Nineteen percent of the
companies thought that it would help to
preserve employee loyalty. One company
aimed to obtain an international certificate
for adopting social responsibility.
In relation to the cooperation between
the private sector and the NGO sector,
62 percent of the surveyed companies
confirmed conducting their activities
through cooperation with local partners;
the remaining 38 percent conducted
the activities without cooperation with
NGOs or local partners. The majority
of researched companies (77 percent)
indicated a positive attitude towards
possible cooperation with NGOs and
CBOs in conducting CSR initiatives. On
the other hand, 73 percent of the surveyed
companies identified education as the main
area of interest for possible cooperation,
42 percent identified the health sector,
and 19 percent, the economic sector.
Youth and children were identified as the
main beneficiary groups of interest for 38
percent and 35 percent of companies,
respectively.
As is clear from the preliminary results of
this research, there is a need to redefine
CSR in order to reach an agreement on
its framework and definition in Palestine.
NDC hopes that this preliminary research
project, expected to be completed by the
end of 2009, will be the first step in this
direction.
Compiled by the NGO Development
Center (NDC), an innovative Palestinian
non-profit organisation that empowers
Palestinian NGOs to better provide vital
services to Palestinians living in the West
Bank and Gaza.
For more information, contact info@ndc.
ps or visit www.ndc.ps.

World Bank Institute, the Center for International Private Enterprise (CIPE), the Egyptian Institute of Directors, and the
Arab Labor Organization, “Corporate Social Responsibility and Corporate Citizenship in the Arab World.” Draft Background
Paper, November 2008.

ii World Bank Institute, Economic and Sector Work Summary, “Beyond Corporate Social Responsibility: The Scope for
Corporate Investment in Community Driven Development,” Report No. 37379-GLB, March 2007.
iii Morton, V., “Corporate Fundraising,” CAF/ICFM, 2002.
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CSR in Palestine

A New Concept for Investment
By Hala Dissi

No! We are not addressing a bank
employee: CSR (customer service
representative). We are talking about a
relatively new term that was introduced
to Palestinian society almost ten years
ago. CSR stands for corporate social
responsibility – a form of corporate
self-regulation that is integrated into
a business model. Ideally, CSR policy
functions as a built-in, self-regulating
mechanism whereby business would
monitor and ensure its adherence
to law, ethical standards, and
international norms. Business would
embrace responsibility for the impact
of its activities on the environment,
consumers, employees, communities,
stakeholders, and all other members
of the public sphere. Furthermore,
business would proactively promote
the public interest by encouraging
community growth and development,
and voluntarily eliminating practices
that harm the public sphere, regardless
of legality. Essentially, CSR is the
deliberate inclusion of public interest
into corporate decision making, and
the honouring of a triple bottom line:
People, Planet, Profit.
In fact, CSR can solve social ills
and give your company a competitive
edge – if you approach it strategically.
And although CSR is not a group
of programmes to implement, or a
movement that will replace government
or NGOs, or philanthropy; CSR is a
commitment that companies make
to integrate corporate values into
all aspects of business, a strategic
way to run a business based on
transparency and responsibility, and a
way to manage the company – within
visible structures – that creates trust
with stakeholders.
Corporate social responsibility is
working to create tools, resources,
and methodologies for businesses

to behave in socially responsible
ways towards social, economic, and
environmental issues with the goal
of having a positive impact on the
development of the society.
The following tasks are vital
to promoting corporate social
responsibility:
• Identifying the CSR-related fields
• Promoting CSR and developing
public opinion
• Engaging in research and publicising
findings and recommendations
• Consulting with various stakeholder
groups
• Creating opportunities for businesses
to experience the benefits of CSR
Photo by Samar Bader.

• Organising events as well as training
and certification programmes
• Creating and/or implementing tools
for the assessment and measurement
of CSR
In Palestine ten years ago, CSR
was ironically more philanthropy than
anything else, so much so that some
people were addressing companies
and institutions to help them cover their
wedding expenses or to cover some
bad debts. Yes, some parties were
confusing the concept with “charity.”
Now, however, the term is much more
understood and many institutions have
44

begun to recognise the benefits of CSR
and its impact on business.
One may ask: Why corporate
community involvement? CSR is critical
to good corporate citizenship, and it is
often the starting point or the chief driver
of a large organisational movement
toward good corporate citizenship, as
66 percent of 25,000 people worldwide
said that they formed opinions of a
company based on its social behaviour;
40 percent had boycotted or considered
boycotting a company that they viewed
as irresponsible. (Source: Environics
Survey, cited in Boston College
Corporate Citizenship Survey, 2008.)
What is vital to CSR is to build
relationships of trust among all related
communities (the employee community,
the impact community, the interest
community, the site community, and
the fence-line community) and to
ensure credibility (e.g.: competence
and expertise, honesty and openness,
commitment and dedication, and, last

but not least, empathy and care).
Some of the issues that companies
may choose to be involved in are
education, sports, economic
development, job training, health care,
literacy, the environment, childcare,
etc.
In order to achieve effective CSR,
institutions must prepare an action
plan that explains programme goals
and objectives, allocate resources,
and establish ownership for its various
projects. Being a responsible citizen
(company) can only be achieved if
all partners (public, private, and nongovernmental) come together to create
sustainable projects that will serve their
mutual interests.
Hala Dissi was born in Jerusalem in
1974, and received her BA in English
literature from Bethlehem University in
1996. She is currently the Public Affairs
and Communications Manager at the
National Beverage Company (CocaCola) in Ramallah.
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Zaytoun
By Heather Masoud

Zaytoun’s mission is to support
marginalised Palestinian farmers through
selling their products on a fair-trade basis
in the United Kingdom. Established in
2004, Zaytoun has imported more than
160,000 litres of Palestinian olive and
other products to the United Kingdom.
The appearance of high quality products
on its shop shelves serves not only to
bring income to Palestinian farmers
but also to bring Palestine into people’s
consciousness through a completely
new medium.

bottles, it was unimaginable that the
demand for Palestinian products would
be so strong as to make possible project
expansion to supermarket level.
The appeal of Palestinian olive oil has
been wider than just food consumption:
cosmetics companies have indicated
their desire to include the olive oil as an
ingredient in their products, and religious
communities have asked for the olive
oil to use in their services. Zaytoun’s
olive oil has been used at Southwark
Mahmoud Issa of the Palestine Fair Trade Association. Photo by Majdi Hadid.

Zaytoun sources its Fairtrade-certified
olive oil from Canaan Fair Trade, which
works with the Palestinian Fair Trade
Association. Since 2004 these Jeninbased organisations have already
brought over US$ 4 million into the
Palestinian economy.

Kingdom to engage with Palestine in a
new way, through artisan food products,
which has fostered understanding and
respect.
Zaytoun has won the Times Readers
Award and the Arab British Centre’s
Culture and Society Award for 2009.

In March 2009, after a five-year
process, Palestinian olive oil made its
debut in the United Kingdom as Fairtrade
certified. It is fitting that the world’s first
Fairtrade certified olive oil is from the
land where olive cultivation was born
some 6,000 years ago. It is also the first
time a Palestinian product has entered
the scope of the Fairtrade Labelling
Organisation (FLO). This certification has
already made it possible to seek a higher
profile for Palestinian production.
As Palestinian olive oil is currently
the only olive oil that carries this label,
supermarkets in the United Kingdom have
begun to actively seek this Palestinian
product, an unprecedented action as
products from Palestine are absent from
all major retailers (except, of course, the
appalling presence of illegal settlement
production which is labelled as Israeli).
When Zaytoun imported the first 200

Cathedral’s Maundy Thursday Mass
and at all baptisms for the past three
years. The sub-dean of the cathedral
noted that its use at the annual mass was
“very symbolic.”
Zaytoun also uses the products as a
means of engagement and education;
more than 130 people from the United
Kingdom have participated in Zaytoun’s
awareness/solidarity programme, visiting
Palestine to join the farmers in the olive
harvest and sharing their experiences
through more than 500 presentations to
audiences and the media on their return
home. Zaytoun has also organised tours
to the United Kingdom for five Palestinian
farmers, enabling them to reach diverse
audiences including faith groups, trade
unions, farmers, retailers, politicians,
the general public, and media outlets.
The farmers’ stories and products have
enabled people across the United
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Dear Editor,
I just want to say that your This Week
in Palestine is always a treat to read. Its
presentation is exceptional. I have posted
it on our website and will try to encourage
our readers to become subscribers.
Best wishes,
Sonja Karkar
Australians for Palestine
karkar@iinet.net.au
http://www.australiansforpalestine.com

of Salam and his work was comprehensive
and true. He is my ideal because of the
way he works and the way he CARES so
much about his people. I couldn’t have
done a better job summarising Salam’s
vision. He is a true visionary and your
article contributed greatly to letting more
people know this. You did very well.
Best regards,
Hanadi Kaloti
Amman, Jordan
hanadikaloti@hotmail.com

Dear Editor,
I have read a lot of great things about
Salam Fayyad and am now a fan of his.
I greatly appreciate his vision and way
of working. When I read the article in
This Week in Palestine I was pleasantly
surprised as I saw that your presentation

Dear Editor,
You might like to know that there is much
support for Palestine in Ireland.
Thomas Thomas
Ireland
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development specialist for the MENA
region at the World Bank.
Dr. Mustafa has also worked at a
number of leading investment and
development institutions. He served
as the economic reform adviser to the
Government of Kuwait and as the lead
adviser to the Public Investment Fund
of the Kingdom of Saudi Arabia. He has
worked as an economic expert at the
Kuwait Institute for Scientific Research,
as well as the project director at Al-Nisf
Electric Company, thus bringing to the
Arab arena a rich experience in largescale and comprehensive economic
development.

Dr. Mohammad Mustafa

To w a r d s a S t r o n g N a t i o n a l
Economy
In spite of the difficulties and
challenges, Dr. Mustafa has sought to
develop an economically fertile base
for the Palestinian national economy.
Through investing in strategic sectors
in Palestine, he has managed to
implement several economic projects,
create employment opportunities,
and attract foreign investment to
Palestine.
Moreover, Dr. Mustafa was the
founding director of PalTel, Palestine’s
first telecommunications company,
and a board member at the Arab
Palestinian Investment Company
(APIC). Currently, Dr. Mustafa is the
chairman of the board at Wataniya
Mobile Palestine and at the Palestinian
Services Commercial Company
(PSC).
Since childhood, Dr. Mustafa has
believed that life is an interesting
journey that is full of difficulties and
challenges. However, he also believes
that much joy can be derived from the
efforts made to overcome them and
to celebrate victory. A main source of
anxiety and worry for Dr. Mustafa has
been the issue of exile which, for him,
could be voluntary or mandatory. His
family has been scattered all over the
world, and he believes that this has

PIF Board Chairman and CEO
Dr. Mohammad Mustafa is the
chairman and chief executive officer
of the Palestine Investment Fund. He
is also economic adviser to President
Mahmoud Abbas. He has assumed
senior international posts and has
brought to the Palestinian economic
sector a new vision. He has worked
closely with international economic
institutions such as the World Bank,
where he served as finance expert for
15 years. In 2005, Dr. Mustafa returned
to his homeland in order to contribute
to the Palestinian economy and boost
investments and projects.
Dr. Mustafa was born in Palestine in
1954. In 1967 he travelled to Kuwait
where he completed his secondary
education. Later, he worked in
Baghdad, Amman, and Riyadh. He
also lived and attended university in the
United States. After teaching at George
Washington University, he worked at
the World Bank where he managed
to develop the economic sectors of
various countries. In addition, he
contributed to the implementation of a
number of development projects and
to the restructuring and privatisation
of several economic organisations. His
last position was as lead private-sector
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had a negative impact on his life, as
has been the case for others who have
been forced into exile.

encouraging investments in national
projects, mainly in the communications,
real estate, tourism, energy, industry,
and finance sectors. In addition, Dr.
Mustafa supports small and medium
projects and implements large
affordable housing projects as part
of PIF’s National Affordable Housing
Program.
Finally, Dr. Mustafa’s main focus is
on creating a strong and independent
Palestinian national economy. He
hopes that one day Palestine will be
less dependent on foreign aid and
create for itself an economy capable of
generating employment opportunities
and providing a better quality of life
for the Palestinian people. In his
capacity as economic adviser to
President Abbas, Dr. Mustafa plays
an important role in shaping national
economic policies and guiding the PA’s
efforts to spur sustainable economic
development in Palestine.

Behind Every Successful Man There
Is a Woman
According to Dr. Mustafa, his marriage
to Amal Al-Qaq has brought him all
possible happiness. Through her
patience, courage, and wisdom, Amal
has helped her husband deal with
and overcome the difficulties and
challenges generated by the nature
of his work. He has to travel a lot and
be absent from home for long periods
of time, but his wife offers him her
unfailing support and has thus been a
catalyst for his success.
Vision for the Future
Dr. Mustafa is now leading the
Palestine Investment Fund to its
own successes and is therefore
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Despite the many signs of decay
which were present, nobody at the
time was ready to believe that this was
the beginning of the downfall of the
GDR. Nevertheless, its imminent end
was omnipresent in the pictures: in the
crumbling facades of the chemically
and environmentally damaged cities;
the resigned, melancholic, wait-and-see
attitude of the citizens; the insincere,
hollow pathos of the state propaganda,
which – in spite of all the clear traces
of downfall – continued to trumpet
“progress” at full blast.
The viewer can see that the subjects
were ready to open themselves to the
photographer without any reservation.
That you could easily identify him
as a foreigner did not, according to
his testimony, make the work more
complicated. On the contrary, he often
got the impression that, mainly because
of his identity as a foreigner, people stood
with ease in front of the camera – the
“simple people” of the GDR: the coal
carrier, the truck driver, the saleswomen,
and the road workers. They were the
ones who attracted his sympathy. All
photographs were taken in the public
spaces of the city, in the streets, plazas,
and stations.
Mahmoud Dabdoub documented in his
photographs the daily difficulties of the
citizens lining up for scarce commodities,
carrying coal in the cellar, or waiting in the
bus stations. But he also documented
their jokes and small delights within the
circle of like-minded people, and their
little triumphs in overcoming the eternal
supply gaps.

Mahmoud Dabdoub
The Photographer

Mahmoud Dabdoub was born in
Lebanon in 1958 and worked from
1976 to 1982 in the Palestinian cultural
office in Beirut. He went to the German
Democratic Republic in 1981 and studied
at the College for Graphics and Printing in
Leipzig. Since 1987, he has continued to
work there as a freelance journalist and
photographer.
Life in a divided land
For almost a decade, Mahmoud Dabdoub
observed life in the GDR and captured it
with his camera. Neither the photographer,
nor the photographed were aware of the
fact that the pictures dealt with the end
phase of this state.
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At the moment, Mahmoud
Dabdoub is working on a project
which documents, through portraits
and interviews, success stories
of foreigners – mainly Arabs/
Palestinians – living in GermanySachsen. In 2011 he is planning
an exhibition of all his artwork to
celebrate his 30th anniversary in
Germany-Sachsen.
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CD of the Month

A l’Ombre des Mots
(In the Shade of Words)
Le Trio Joubran

It is difficult to speak about our work
In the Shade of Words because it is, in
fact, in the shade of a man whom we, Le
Trio Joubran, accompanied in love and
respect for more than twelve years. A
man from the kingdom of the verb who
pronounced a word, crafted a letter, a
note, a sentence, enchanted us and
brought us back to hope – his hope – he
who embodied nationalism, revolution,
faith in the earth – this holy earth, his
Palestine.
Mahmoud Darwish was as sensitive
to the notes of our lutes as our ears and
hearts are to his poetry. We accompanied
him during more than thirty performances
in Europe and the Arab world. The
last one was in France, in Arles, this
beautiful city where we decided to
begin a common work and where our
music would accompany the variations
of his voice, in strength and weakness,
certainty and doubt, life and death....
When he passed away, we decided to
realise this project, which has become a
genuine tribute.
The first performance was in Ramallah,
where his voice reached us, strong and
dominant – a voice that flew over our tears
and the suffering of Palestine. And who
better than Darwish can honour Darwish
himself, absent and yet so present?

Aware of the tremendous responsibility
we bear in communicating this unique
artistic message, we have ensured that,
during each event, the translation of the
poems is projected on screens that have
been specially designed to transmit the
words of Darwish, to east and west, in
a poetic context filled with sensibility
and depth.
After Ramallah, In the Shade of
Words was presented in Strasbourg
on 4 February 2009, in the European
Parliament, before Mr. Mahmoud Abbas,
president of the Palestinian Authority,
Mr. Hans-Gert Pöttering, president of
the European Parliament, and a number
of other Palestinian and international
officials and personalities.

Website Review

http://www.bankofpalestine.ps/index.php?lang=en
Review date: 16 November 2009
Bank of Palestine PLC – branded as
the first national bank – was founded
in 1960. Its widespread branches are
supplemented by a bilingual presence
in cyberspace with Arabic as the
default language. To a certain extent,
corporate branding is applied to the
website as well.
The home page follows a standard
three-column layout with some
additional touches. The banner across
the top of the page uses corporate
colour as background, followed by three
columns across the page and a tagline
area. The top banner has the logo to
the left (visibility is not optimised) and
a shortcut menu aligned to the right.
The menu reads Home (access to
home page from any location), Arabi
(dynamic language switch), Branches
& Locations (addresses and contact
information of branches across the
West Bank and Gaza Strip), Al-Wasata
Securities (link to the bank-owned
investment company), Contact Us
(general management address, phone
and fax numbers, e-mail and swift
code), and Site Map (an expansion of
all menus on one page).
In the middle of the page, the left
column has four sections: a link to
secure login to online banking, a
featured commercial displaying the
latest winner in a prize campaign, an
ATM-locator service (you select the
city or town from a drop-down list to
get the location of ATM machines), and
a link to SMS banking services (push
and pull). It is worth mentioning that
the font size in this and other areas
of the page is hard to read at higher
resolutions.
The rest of the middle area has
a menu bar with three tabs and a
search box. The tabs have their
own submenus and start with About

Bank of Palestine (history, profile,
branches & locations, due diligence,
correspondents, management, news
& events, training centre), Personal
Banking (accounts, loans, credit
cards, electronic banking, international
money transfer), and Corporate
Banking (letters of credit and warranty,
commercial contracts, bills collection,
credit facilities, international money
transfer, treasury services, electronic
banking, and card acceptance). Each
of these items is further explained upon
selection.
Below this menu bar is the wider
content column, featuring a flash ad (in
Arabic) on top followed by the selected
content, which can be enlarged, sent
via e-mail, or printed. On the home
page, the default content is two boxes
that display latest reports and latest
exchange rates.
The right column has scrolling news
headlines with links to more details
and a graphical link to the Star Kids
competition (not specified, probably a
TV talent show).
At the bottom of the page is a two-line
text menu repeating the shortcut menu
in the header and menu tabs. Finally,
there is the bank slogan aligned to the
right and the copyright tagline.
The Bank of Palestine website is
loaded with essential and useful
information and exhibits significant
transparency. On the not-so-bright
side, the animated ads on all pages
(especially the car ad in Arabic) are
a bit distracting, and the default small
font size (also in Arabic) could be
enhanced. A location map could also
certainly add value.
Abed A. Khooli, IT/KM specialist
M r. K h o o l i c a n b e r e a c h e d a t
akhooli@arabic2000.com.
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Restaurant Review
Dar al-Balad
Old City, Beit Sahour
Open Tuesday through Sunday from 5
p.m. to 12 midnight.
Tel: 274-9073
The Vibe
Tucked away in a quaint corner, Dar
al-Balad is located in the historic old
city of Beit Sahour. Its comfortable
old-country ambience brings back the
charm of yesterday and serves as the
perfect backdrop to the good food and
spirits on offer.
Strewn with hanging steel lanterns and
Palestinian embroidery on the walls, the
uniquely constructed restaurant has been
completely restored. All around is the
pastoral allure of hundred-year-old stone
walls and arched ceilings that gently
blend with a touch of modernity. Adding
to the ambience is the newly refurbished
stone patio that offers comfortable
outdoor dining in good weather.
The area’s rich history adds to the
mysterious aura exuded by the restaurant,
which provides a taste of authentic
traditional Palestinian culture right in the
heart of the city.
Probably the most appealing part of
the place is the second floor, which will
be open to the public in April. There
local or foreign visitors can have the
ultimate Palestinian experience: dining
on Biblical meals (those mentioned in
the Old Testament), being photographed
in traditional Palestinian clothing, and
taking a walk through the gift shop filled
with local crafts.

a mixture of Arabic and Middle-Eastern
fare that will prove to be an eye-opening
experience for those who are uninitiated
in international cuisine.
The menu includes salads (Greek, Dar
al-Balad, Fattoush, Mezze), sandwiches
(burgers and mussahhab), and a variety
of main dishes (mishwee; chicken with
mushroom sauce, lemon-garlic sauce,
or cordon bleu; nuggets; chicken or beef
fajitas; and fettuccine).
The most notable item on the menu is
probably the fondue bourguignonne or
beef fondue. It does a wonderful job of
tantalising the taste buds. Light and yet
deliciously flavourful, it is an intriguing
mixture of tender, thinly-sliced pieces
of meat such as chicken, sausage,
or beef served with a pot of hot oil for
cooking. It is delightful and perfect for
two to share.
This place is the perfect setting for both
special occasions as well as the casual
get-together. It is also the ideal meeting
place for anyone who desires a drink and
an arguileh in a pleasant atmosphere. In
other words, this cosy culinary haven is
definitely worth one visit (or more!).
Service: Friendly
Prices: Reasonable
Portions: Generous
Recommended: Definitely

The Food
Recently re-opened, Dar al-Balad serves

Reviewed by Paola H. Michael. Ms.
Michael teaches English at Bethlehem
University.
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Note: Please make sure to contact the venue to check whether the programme is still running.

EAST JERUSALEM (02)
Al Hambra Palace, tel. 627 3399; Al Ma'mal Foundation
for Contemporary Art, tel. 628 3457; Center for Jerusalem Studies, tel. 628 7517; Franco-German
Cultural Center, tel. 298 1922; Notre Dame Guesthouse, tel. 627 9111; Palestinian Art Court- Al Hoash,
tel. 627 3501; Turkish Cultural Center, tel. 540 0592; YMCA, tel. 628 6888
ART
Tuesday 1
8:00 Inauguration of a photography exhibition
entitled "Ortszeit - Local Time" by Stefan
Koppelmann, organised by the Franco-German
Cultural Center (through December 10 daily from
8:00), Willy-Brandt-Center
Thursday 3
19:00 Inauguration of a photography exhibition
by the Palestinian photographer Rula Halawani,
part of MASARAT (through December 31 daily
at 18:00), Al Hoash
Thursday 10
19:00-21:30 Inauguration of an art exhibition
entitled "Colours of Hope – Gaza," organised
by United Nations Development Programme
(UNDP/PAPP), Al Hambra Palace
Friday 11
18:00 Inauguration of an art exhibition entitled
"Never Part" organised by Al Ma'mal Foundation,
part of MASARAT (through December 23 daily
from 9:00 till 16:00), Al Ma'mal
CONCERT
Monday 21
20:00 Rock n CaRoll, by Shibat group, Notre
Dame Guesthouse
FILMS
Friday 4

information please call the Center for Jerusalem
Studies, tel. 02- 628 7517
Saturday 5
10:00 Omayyad Jerusalem (meeting point Centre
for Jerusalem Studies), Centre for Jerusalem
Studies
Saturday 12
10:00 Old City Libraries (meeting point Centre
for Jerusalem Studies), Centre for Jerusalem
Studies
Sunday 20
10:00 Christmas Rituals in Bethlehem, Centre
for Jerusalem Studies

BETHLEHEM and BEIT JALA (02)
Al Harah Theater, tel. 276 7758; Ashtar Theatre,
tel. 298 0037; Franco-German Cultural Center,
tel. 298 1922; International Centre of Bethlehem
(Dar Annadwa), tel. 277 0047
CHILDREN'S ACTIVITIES
Thursday 10
16:30 Special Christmas event for kids, in
cooperation with Al Harah Theatre and Ymas,
Dar Annadwa
CONCERTS
Sunday 6
20:00 Jazz-Rock concert by the French guitar trio
Manu Codjia, organised by the Franco-German
Cultural Center, Beit Jala
Sunday 20
20:00 Rock n CaRoll, by Shibat group, Dar
Annadwa
FILMS
Wednesday 9

14:30 Her Sey Cok Guzel Olacak (Turkish with
English subtitles), Turkish Cultural Center
Friday 11
14:30 Her Sey Cok Guzel Olacak (Turkish with
English subtitles), Turkish Cultural Center
Friday 18
14:30 Dar Alanda Kisa Paslasmalar (Turkish with
English subtitles), Turkish Cultural Center
Friday 25

18:00 August Rush, Dar Annadwa
PLAYS
Thursday 10
11:00 & 13:00 Story of Said Al Masoud, organised
by Ashtar Theatre, Terra Santa School
18:00 Tik Tak … Christmas is coming, organised
by Al Harah Theatre, Dar Annadwa

14:30 Dar Alanda Kisa Paslasmalar (Turkish with
English subtitles), Turkish Cultural Center
TOURS
The tours "Jerusalem, a Palestinian Perspective"
are organised by the Center for Jerusalem
Studies of Al Quds University (CJS). The dates
of the tours are to be confirmed. For further
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Wednesday 16
10:00 Tik Tak … Christmas is coming, organised
by Al Harah Theatre, Marie Dotty Garden
Thursday 17
16:30 Tik Tak … Christmas is coming, organised
by Al Harah Theatre, Children's Care Center
Sunday 20
17:00 Tik Tak … Christmas is coming, organised
by Al Harah Theatre, The Catholic Action
Center

CHILDREN'S ACTIVITIES
Sunday 13
Christmas market, Franco-German Cultural
Center
CONCERTS
Saturday 5
20:00 Jazz-Rock concert by the French guitar
trio Manu Codjia, Zan
Sunday 6
19:00 Piano Recital by Karim Said, Friends
Meeting House
Wednesday 23
20:00 Rock n CaRoll, by Shibat group, Ramallah
Cultural Palace
FILMS

RAMALLAH (02)
Al Kasaba Theatre and Cinematheque, tel. 296
5292; Al Mahatta Art Station, tel. 298 1120; Ashtar
Theatre, tel. 298 0037; Franco-German Cultural
Center, tel. 298 1922; Palestinian Association
for Cultural Exchange (PACE), tel. 240 6711;
Ramallah Cultural Palace , tel. 298 4704;
Ramallah Friends Meeting House (Quakers),
tel. 297 1314
ART
Saturday 5
18:00 Inauguration of a poster exhibition by
the Palestinian artist Ezzdine Qalaq, organised
by Al Mahatta Art Station, part of MASARAT
(through January 5 daily at 15:00), Al Mahatta
Art Station
Monday 7
18:00 Ianuguration an art exhibition entitled
"Fous de Guerre" one year after the end of the
Gaza War by the Palestinian artist Basel El
Maqosui (through December 17 daily), FrancoGerman Cultural Center
Thursday 17
18:00 Inauguration of an art exhibition by
the Palestinian painter Mahmoud Salameh
(Through January 5 daily), Franco-German
Cultural Center

The 1st Korean Film Week, organised by Al
Kasaba Theatre and Cinematheque
Sunday 6
18:00 KinoKlub "Mauerfall" (German with Arabic
subtitles), Franco-German Cultural Center
Tuesday 8
18:00 Palestine in fragments (English subtitles),
Franco-German Cultural Center
Wednesday 9
19:00 Stories on Human Rights, on the occasion
of International Human Rights Day, Al Kasaba
18:00 The Iron Wall (English subtitles), FrancoGerman Cultural Center
Thursday 10
19:30 The 1st Korean Film Week: Joint Security
Area, Al Kasaba
Friday 11
16:00 The 1st Korean Film Week: Joint Security
Area, Al Kasaba
18:00 The 1st Korean Film Week: Barking Dogs
Never Bite, Al Kasaba
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20:00 The 1 st Korean Film Week: Secret
Sunshine, Al Kasaba
Saturday 12

HEBRON (02)
Ashtar Theatre, tel. 298 0037; Palestinian
Association for Cultural Exchange (PACE), tel.
240 6711
PLAYS
Monday 7
11:00 Story of Said Al Masoud, organised by
Ashtar Theatre, Ithna Village
13:00 Story of Said Al Masoud, organised by
Ashtar Theatre, Ithna Village
Tuesday 8
11:00 Story of Said Al Masoud, organised by
Ashtar Theatre, Halhoul
13:00 Story of Said Al Masoud, organised by
Ashtar Theatre, Halhoul
TOURS
Sunday 13
9:00 - 17:00 Hebron city and vicinity, PACE

17:30 The 1st Korean Film Week: The King and
the Clown, Al Kasaba
20:00 The 1st Korean Film Week: Peppermint
Candy, Al Kasaba
Sunday 13
17:30 The 1 st Korean Film Week: Secret
Sunshine , Al Kasaba
20:00 The 1st Korean Film Week: Welcome To
Dongmakgol, Al Kasaba
Monday 14
16:30 Le scaphandre et le papillon by Julian
Schnabel, Franco-German Cultural Center
17:30 The 1st Korean Film Week: Peppermint
Candy, Al Kasaba
20:00 The 1st Korean Film Week: Barking Dogs
Never Bite, Al Kasaba
Tuesday 15

JERICHO (02)

17:30 The 1st Korean Film Week: Welcome To
Dongmakgol, Al Kasaba

Palestinian Association for Cultural Exchange
(PACE), tel. 240 6711
TOURS
Sunday 27
9:00 - 17:00 Jericho city and vicinity, PACE

20:00 The 1st Korean Film Week: The King and
the Clown, Al Kasaba
Sunday 20
18:00 KinoKlub"Mauerfal" (German with Arabic
subtitles), Franco-German Cultural Center
LITERATURE
Tuesday 15
18:00 Reading and Discussion: "Wehe dem
Sieger!" by Daniela Dahn, Franco-German
Cultural Center
PLAYS
Wednesday 9
11:00 Story of Said Al Masoud, organised by
Ashtar Theatre, Dir Ammar- Ramallah
TOURS
Sunday 20
9:00 - 17:00 Ramallah and vicinity, PACE

JENIN (04)
The Freedom Theatre, tel. 250 3345
PLAYS
Monday 7
10:00 I Have a Dream, organised by Al Hara
Theater, The Freedom Theatre
12:00 I Have a Dream, organised by Al Hara
Theater, The Freedom Theatre
Thursday 10
10:00 The Old Man Sam’an, organised by Al Hara
Theater, The Freedom Theatre
12:00 The Old Man Sam’an, organised by Al Hara
Theater, The Freedom Theatre
Sunday 13
10:00 Face Hook?!, organised by Al Hara
Theater, The Freedom Theatre
12:00 Face Hook?!, organised by Al Hara
Theater, The Freedom Theatre
Thursday 17
10:00 The Red Apple, organised by Al Hara
Theater, The Freedom Theatre
12:00 The Red Apple, organised by Al Hara
Theater, The Freedom Theatre

NABLUS (09)
Palestinian Association for Cultural Exchange
(PACE), tel. 240 6711
TOURS
Sunday 6
9:00 - 17:00 Nablus city and vicinity, PACE
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The Edward Said National
Conservatory of Music

East Jerusalem (02)
Al-Jawal Theatre Group
Telefax: 628 0655

Tel: 627 1711, Fax: 627 1710
info@ncm.birzeit.edu, www.birzeit.edu/music

Alruwah Theatre

Theatre Day Productions

Tel: 626 2626
alruwahtheatre2000@yahoo.com

Tel: 585 4513, Fax: 583 4233
tdp@theatreday.org, www.theatreday.org

Al-Ma’mal Foundation for Contemporary Art

Turkish Cultural Centre

Tel: 628 3457, Fax: 627 2312
info@almamalfoundation.org
www.almamalfoundation.org

Tel: 591 0530/1, Fax: 532 3310
kudustur@netvision.net.il
www.kudusbk.com

Al-Urmawi Centre for Mashreq Music

Yabous Productions

Tel: 234 2005, Fax: 234 2004
info@urmawi.org, www.urmawi.org

Tel: 626 1045; Fax: 626 1372
info@yabous.org, www.yabous.org

Ashtar for Theatre Productions & Training

Bethlehem (02)

Telefax: 582 7218
info@ashtar-theatre.org, www.ashtar-theatre.org

Al-Harah Theatre

Telefax: 276 7758
alharahtheater@yahoo.com
info@alharah.org, www.alharah.org

British Council

Tel: 626 7111, Fax: 628 3021
information@ps.britishcouncil.org
www.britishcouncil.org/ps

Alliance Française de Bethléem
Telefax: 275 0777
afbeth@p-ol.com

Center for Jerusalem Studies/Al-Quds University
Tel: 628 7517
cjs@planet.edu, www.jerusalem-studies.alquds.edu

Anat Palestinian Folk & Craft Center
Telefax: 277 2024
marie_musslam@yahoo.com

Community Action Centre (CAC)
Tel: 627 3352, Fax:627 4547
www.cac.alquds.edu

El-Hakawati Theatre Company

Arab Educational Institute (AEI)-Open
Windows

Tel: 583 8836, Mobile: 0545 835 268
f.abousalem@gmail.com, www.el-hakawati.org

Tel: 274 4030
www.aeicenter.org

French Cultural Centre

Artas Folklore Center

Tel: 628 2451 / 626 2236, Fax: 628 4324
ccfjeru@consulfrance-jerusalem.org

Tel: 276 0533, Mobile: 0599 938 0887
artasfc@yahoo.com

Gallery Anadiel

Badil Centre

Tel: 628 2811, Fax: 626 4403

Tel: 277 7086

Issaf Nashashibi Center for Culture &
Literature

Beit Jala Community Based-Learning
& Action Center

Jerusalem Centre for Arabic Music

Bethlehem Academy of Music/ Bethlehem
Music Society

Tel: 277 7863

Telefax: 581 8232
isaaf@alqudsnet.com

Tel: 627 4774, Fax: 656 2469
mkurd@yahoo.com

Tel: 277 7141, Fax: 277 7142

Bethlehem Peace Center

Palestinian Art Court - Al Hoash

Tel: 276 6677, Fax: 276 4670
info@peacenter.org, www.peacenter.org

Telefax: 627 3501
info@alhoashgallery.org, www.alhoashgallary.org

Cardinal House

Palestinian National Theatre

Telefax: 276 4778
info@cardinalhouse.org, www.cardinalhouse.org

Tel: 628 0957, Fax: 627 6293
info@pnt-pal.org

Catholic Action Cultural Center

Public Affairs Office

Tel: 274 3277, Fax 274 2939
info@ca-b.org, www.ca-b.org

Tel: 628 2456, Fax: 628 2454
www.uscongen-jerusalem.org

Centre for Cultural Heritage Preservation

Sabreen Association for Artistic
Development

Tel: 276 6244, Fax: 276 6241
info@bethlehem2000.org
www.bethlehem2000.org/cchp

Tel: 532 1393, Fax: 532 1394
sabreen@sabreen.org, www.sabreen.org

Inad Centre for Theatre & Arts

Sanabel Culture & Arts Theatre
Tel: 671 4338, Fax: 673 0993
sanabeltheatre@yahoo.com

Telefax: 276 6263
www.inadtheatre.org
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Palestinian Child Arts Center (PCAC)

International Centre of Bethlehem-Dar
Annadwa

Tel: 222 4813, Fax: 222 0855
pcac@hotmail.com, www.pcac.net

Tel: 277 0047, Fax: 277 0048
addar@annadwa.org
www.annadwa.org

Yes Theater

Telefax: 229 1559,
www.yestheatre.org, info@yestheatre.org

ITIP Center “Italian Tourist Information Point”
Telefax: 276 0411
itipcenter@yahoo.com

The International Palestinian Youth League
(IPYL)

Palestinian Heritage Center

Tel:222 9131, Fax: 229 0652
itv@ipyl.org, www.ipyl.org

Telefax: 274 2381, 274 2642
mahasaca@palestinianheritagecenter.com
www.phc.ps

Jericho (02)
Jericho Community Centre

Palestinian Group for the Revival of Popular
Heritage

Telefax: 232 5007

Telefax: 274 7945

Jericho Culture & Art Center
Telefax: 232 1047

Relief International - Schools Online
Bethlehem Community Based-Learning &
Action Center

Municipality Theatre

Tel: 232 2417, Fax: 232 2604

Tel: 277 7863

Jenin (04)

Sabreen Association for Artistic
Development

Hakoura Center

Tel: 275 0091, Fax: 275 0092
sabreen@sabreen.org, www.sabreen.org

Telfax: 250 4773
center@hakoura-jenin.ps, www.hakoura-jenin.ps

Tent of Nations

The Freedom Theatre/Jenin Refugee Camp

Tel: 274 3071, Fax: 276 7446
tnations@p-ol.com, www.tentofnations.org

Tel: 250 3345
info@thefreedomtheatre.org

The Edward Said National Conservatory of
Music

Nablus (09)
British Council- Al Najah University

Telefax: 274 8726
info@ncm.birzeit.edu, www.birzeit.edu/music

Telefax: 237 5950
information@ps.britishcouncil.org
www.britishcoumcil.org/ps

The Higher Institute of Music
Telefax: 275 2492
highiom@hotmail.com
www.thehigherinstituteofmusic.ps

Cultural Centre for Child Development
Tel: 238 6290, Fax: 239 7518
nutaleb@hotmail.com, www.nutaleb.cjb.net

Turathuna - Centre for Palestinian Heritage
(B.Uni.)

Cultural Heritage Enrichment Center

Tel: 274 1241, Fax: 274 4440
pdaoud@bethlehem.edu, www.bethlehem.edu

Tel. 237 2863, Fax. 237 8275
arafatn24@yahoo.com

Hebron (02)

French Cultural Centre

Tel: 238 5914, Fax: 238 7593
ccfnaplouse@consulfrance-jerusalem.org

Al Sanabl Centre for Studies and Heritage
Tel: 256 0280
e-mail: sanabelssc@yahoo.com
www.sanabl.org, www.sanabl.ps

Nablus The Culture

Association d’Echanges Culturels HebronFrance (AECHF)

Ramallah & Al-Bireh (02)

Tel: 233 2084, Fax: 234 5325
info@nablusculture.ps, www.nablusculture.ps

Telefax: 222 4811
info@hebron-france.org, wwww.hebron-france.org

A. M. Qattan Foundation

Tel: 296 0544, Fax: 298 4886
info@qattanfoundation.org, www.qattanfoundation.org

Beit Et Tifl Compound

Telefax: 229 1559
tdphebron@alqudsnet.com

Al-Kamandjâti Association

Tel: 297 3101
info@alkamandjati.com, www.alkamandjati.com

British Council- Palestine Polytechnic University
Telefax: 229 3717
information@ps.britishcouncil.org
www.britsishcouncil.org.ps

Al Kasaba Theatre and Cinematheque

Children Happiness Center

Al-Rahhalah Theatre

Tel: 296 5292/3, Fax: 296 5294
info@alkasaba.org, www.alkasaba.org

Telefax: 229 9545
children_hc@yahoo.com

Telefax: 298 8091
alrahhalah@hotmail.com

Dura Cultural Martyrs Center

Amideast

Tel: 228 3663
nader@duramun.org, www.duramun.org

Tel: 240 8023, Fax: 240 8017
westbank-gaza@amideast.org, www.amideast.org
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ArtSchool Palestine

riwaq@palnet.com, www.riwaq.org

Tel: 295 9837
info@artschoolpalestine.com, www.artschoolpalestine.com

Sandouq Elajab Theatre
Tel: 296 5638, 295 3206
sandouqelajab@yahoo.com

Ashtar for Theatre Production

Tel: 298 0037, Fax: 296 0326
info@ashtar-theatre.org, www.ashtar-theatre.org

Shashat

Tel: 297 3336, Fax: 297 3338
info@shashat.org, www.shashat.org

Baladna Cultural Center
Telfax: 295 8435

Sharek Youth Forum

BirZeit Ethnographic and Art Museum

Tel: 296 7741, Fax: 296 7742
info@sharek.ps, www.sharek.ps

Tel. 298 2976
www.virtualgallery.birzeit.edu

Tamer Institute for Community Education

British Council

Tel: 298 6121/ 2, Fax: 298 8160
tamer@palnet.com, www.tamerinst.org

Tel: 296 3293-6, Fax: 296 3297
information@ps.britishcouncil.org
www.britishcouncil.org/ps

The Edward Said National Conservatory of
Music

Carmel Cultural Foundation
Tel: 298 7375, Fax: 298 7374

Tel: 295 9070, Fax: 295 9071
info@ncm.birzeit.edu, www.birzeit.edu/music

El-Funoun Dance Troupe

The Palestinian Circus School

Tel: 240 2853, Fax: 240 2851
info@el-funoun.org, www.el-funoun.org

Tel. 0545- 671 911 or 0599- 926 107
www.palcircus.ps, info@ palcircus.ps

First Ramallah Group, Sareyyet Ramallah

The Palestinian Network of Art Centres

Tel: 295 2706 - 295 2690, Fax: 298 0583
sirreyeh@palnet.com, www.sirreyeh.org

Tele: 298 0036, 296 4348/9, Fax: 296 0326
iman_aoun@yahoo.com

Franco-German Cultural Centre Ramallah

Young Artist Forum

Tel: 298 1922 / 7727, Fax: 298 1923
info@ccf-goethe.org, www.ccf-goethe-ramallah.org

Telefax: 296 7654
yaf@palnet.com

Greek Cultural Centre - “Macedonia”

Gaza Strip (08)

Telefax: 298 1736/ 298 0546
makdonia@palnet.com

Al-Qattan Centre for the Child

In’ash Al-Usra Society- Center for Heritage
& Folklore Studies

Tel: 283 9929, Fax: 283 9949
reem@qcc.qattanfoundation.org
www.qattanfoundation.org/qcc

Tel: 240 1123 / 240 2876, Telefax: 240 1544
usra@palnet.com, www.inash.org

Arts & Crafts Village
Telefax: 284 6405
artvlg@palnet.com, www.gazavillage.org

Khalil Sakakini Cultural Center

Tel: 298 7374, Fax: 296 6820
sakakini@sakakini.org, www.sakakini.org

Ashtar for Culture & Arts
Telefax: 283 3565
atlas9@palnet.com

Manar Cultural Center

Tel: 295 7937, Fax: 298 7598

Fawanees Theatre Group

Mazra’a Qibliyeh Heritage and Tourism Centre

Telefax: 288 4403

Telefax: 281 5825
mazraaheritage@yahoo.com
www.geocities.com/mazraaheritage/

Culture & Light Centre
Telefax: 286 5896, ifarah@palnet.com

French Cultural Centre

Palestinian Association
for Contemporary Art PACA

Tel :286 7883, Fax : 282 8811
ccfgaza@consulfrance-jerusalem.org

Tel: 296 7601, fax: 295 1849
paca@pal-paca.org, www.pal-paca.org

Gaza Theatre
Tel: 282 4860, Fax: 282 4870

Palestinian Association for Cultural
Exchange (PACE)

Global Production and Distribution
Telefax: 288 4399
art.global@yahoo.com

Tel: 240 7611, Telfax: 240 7610
pace@p-ol.com, www.pace.ps

Goethe Institute
Tel: 284 7595, Fax: 284 7595

Popular Art Center

Holst Cultural Centre

Tel: 240 3891, Fax: 240 2851
info@popularartcentre.org, www.popularartcentre.org

Tel: 281 0476, Fax: 280 8896
mcrcg@palnet.com

Ramallah Cultural Palace

Theatre Day Productions

Tel: 298 4704 / 295 2105, Fax: 295 2107
rcpevents@ramallah-city.org
www.ramallahculturalpalace.org

Telefax: 283 6766
tdpgaza@palnet.com

Windows from Gaza For Contemporary Art

RIWAQ: Centre for Architectural
Conservation

Mob. 0599 781 227 - 0599 415 045
info@artwfg.ps

Tel: 240 6887, Fax: 240 6986
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Gloria Hotel (94 rooms; mr; res)
Tel: 628 2431, Fax: 628 2401
gloriahl@netvision.net.il

East Jerusalem (02)
Addar Hotel (30 suites; bf; mr; res)
Tel: 626 3111, Fax: 626 0791
www.addar-hotel.com

Golden Walls Hotel (112 rooms)
Tel: 627 2416, Fax: 626 4658
info@goldenwalls.com, www.goldenwalls.com

Alcazar Hotel (38 rooms; bf; mr; res)

Tel: 628 1111; Fax: 628 7360
admin@jrscazar.com, www.jrscazar.com

Holy Land Hotel (105 rooms; bf; cf; mr; res)
Tel: 627 2888, Fax: 628 0265
info@holylandhotel.com, www.holylandhotel.com

Ambassador Hotel (122 rooms; bf; cf; mr; res)
Tel: 541 2222, Fax: 582 8202
reservation@jerusalemambassador.com
www.jerusalemambassador.com

Jerusalem Hotel (14 rooms; bf; mr; res; live music)
Tel: 628 3282, Fax: 628 3282
raed@jrshotel.com, www.jrshotel.com

American Colony Hotel(84 rooms; bf; cf; mr; res)
Tel: 627 9777, Fax: 627 9779
reserv@amcol.co.il, www.americancolony.com

Austrian Hospice

Tel: 626 5800, Fax: 627 1472
office@austrianhospice.com
www.austrianhospice.com

Jerusalem Claridge Hotel (30 rooms; bf; mr; res)

Lawrence Hotel (30 rooms; business facilites; res)

Tel: 656 4393, Fax: 656 4394
claridge@palnet.com, www.jerusalemclaridge.com

Tel: 626 4208, Fax: 627 1285
karine@actcom.co.il

Jerusalem Meridian Hotel

Legacy Hotel

St. Andrew’s Scottish Guesthouse
“The Scottie” (17 rooms + 1 hostel)

Tel: 673 2401; Fax: 673 1711
standjer@netvision.net.il, www.scothotels.co.il

(74 rooms; bf; mr; res)
Tel: 628 5212, Fax: 628 5214
www.jerusalem-meridian.com

Tel: 627 0800, Fax: 627 7739
rani@jerusalemlegacy.com, www.jerusalemlegacy.com

Jerusalem Panorama Hotel

Tel: 628 2507, Fax: 628 5134

St. George’s Pilgrim Guest House

Mount of Olives Hotel (61 rooms; bf; mr; res)

Capitol Hotel (54 rooms; bf; mr; res)
Tel: 628 2561/2, Fax: 626 4352

(74 rooms; bf; mr; res)
Tel: 628 4887, Fax: 627 3699
panorama@alqudsnet.com
www.jerusalempanoramahotel.com

Tel: 628 4877, Fax: 626 4427
info@mtolives.coml, www.mtolives.com

(25 rooms; bf; res)
Tel: 628 3302, Fax: 628 2253
sghostel@bezeqint.net

Christmas Hotel

Hashimi Hotel

Mount Scopus Hotel (65 rooms; bf; mr; res)

Strand Hotel (88 rooms; mr; res)

New Imperial Hotel (45 rooms)

Victoria Hotel (50 rooms; bf; res)
Tel: 627 4466, Fax: 627 4171

Azzahra Hotel (15 rooms, res)

Tel: 628 2447, Fax: 628 3960
azzahrahotel@shabaka.net, www.azzahrahotel.com

Tel: 628 2588, Fax: 626 4417
christmashotel@bezeqint.net, www.christmas-hotel.com

Tel: 628 4410, Fax: 628 4667
info@hashimihotel.com

Commodore Hotel (45 rooms; cf; mr; res)

Knights Palace Guesthouse (50 rooms)
Tel: 628 2537, Fax: 628 2401, kp@actcom.co.il

Tel: 627 1414, Fax: 628 4701

St. George Hotel (144 rooms; bf; cf; mr; res)

Tel: 627 7232 - 627 7323, Fax: 628 2575
stgeorge1@bezeqint.net, www.hotelstgeorge-jer.com

Metropol Hotel

Tel: 628 0279, Fax: 628 4826

Tel: 582 8891, Fax: 582 8825
mtscopus@netvision.net.il

Tel: 627 2000, Fax: 627 1530

Bethlehem (02)

New Metropole Hotel (25 rooms; mr; res)

Alexander Hotel (42 rooms; bf; mr; res)
Tel: 277 0780, Fax: 277 0782

Tel: 628 3846, Fax: 627 7485

New Regent Hotel (24 rooms; bf; mr; res)

Al-Salam Hotel (26 rooms; 6f; mr; cf; res)
Tel: 276 4083/4, Fax: 277 0551
samhotel@p-ol.com

Tel: 628 4540, Fax: 626 4023
atictour@palnet.com

New Swedish Hostel

Beit Al-Baraka Youth Hostel (19 rooms)

Tel: 627 7855, Fax: 626 4124
swedishhost@yahoo.com
www.geocities.com/swedishhostel

Tel: 222 9288, Fax: 222 9288

Beit Ibrahim Guesthouse

Notre Dame Guesthouse

Tel: 274 2613, Fax: 274 4250
reception@luthchurch.com
www.abrahams-herberge.com

Tel: 627 9111, Fax: 627 1995

Petra Hostel and Hotel

Bethlehem Hotel (209 rooms; bf; cf; mr; res)
Tel: 277 0702, Fax: 277 0706
bhotel@p-ol.com

Tel: 628 6618

Pilgrims Inn Hotel (16 rooms; bf; mr; res)
Tel: 627 2416
info@goldenwalls.com

Bethlehem Inn (36 rooms; bf; mr; res)
Tel: 274 2424, Fax: 274 2423

Ritz Hotel Jerusalem (104 rooms, bf, mr)
Tel: 626 9900, Fax: 626 9910
reservations@jerusalemritz.com
www.jerusalemritz.com

Bethlehem Star Hotel (72 rooms; cf; bf; res)

Rivoli Hotel

Casanova Hospice (60 rooms; mr; res)

Tel: 628 4871, Fax: 627 4879

Tel: 274 3981, Fax: 274 3540

Savoy Hotel (17 rooms)

Casanova Palace Hotel (25 rooms; bf; res)

Tel: 628 3366, Fax: 628 8040

Tel: 274 2798, Fax: 274 1562

Seven Arches Hotel (197 rooms; bf; mr; res)

Everest Hotel (19 rooms; bf; mr; res)

Tel: 274 3249 - 277 0285, Fax: 274 1494
htstar@palnet.com

Tel: 274 2604, Fax: 274 1278

Tel: 626 7777, Fax: 627 1319
svnarch@trendline.co.il
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Grand Hotel (107 rooms; bf; cf; mr; res)
Tel: 274 1602 - 274 1440, Fax: 274 1604
grandhotel_beth@hotmail.com

Hebron (02)
Hebron Hotel

Tel: 225 4240 / 222 9385, Fax: 222 6760
e-mail: hebron_hotel@hotmail.com

Golden Park Resort & Hotel (Beit Sahour)
(54 rooms; res, bar, pool)
Tel: 277 4414

Regency Hotel (76 rooms; su; res; tb; cf; bf)

Tel: 225 7389/98, Fax: 225 7388
regency@palnet.com, www.hebron-regency.com

House of Hope Guesthouse

Tel: 274 2325, Fax: 274 0928
Guesthouse@houseofhopemd.org

Nablus (09)

Inter-Continental Hotel (Jacir Palace)

Al-Qaser Hotel (38 rooms; bf; cf; mr; res)

(250 rooms; su; bf; cf; mr; res)
Tel: 276 6777, Fax: 276 6770

Tel: 238 5444, Fax: 238 5944
alqasr@netvision.net.il

Lutheran Guesthouse “Abu Gubran”

Al-Yasmeen Hotel & Souq

Murad Tourist Resort

(30 rooms; cf; mr; res)
Tel: 233 3555 Fax: 233 3666
yasmeen@palnet.com, www.alyasmeen.com

Tel: 277 0047

Tel: 2759880, Fax:2759881
www.murad.ps

Asia Hotel (28 rooms, res)
Telefax: 238 6220

Nativity Hotel (89 rooms; bf; cf; mr; res)

Tel: 277 0650, Fax: 274 4083
nativity@nativity-hotel.com, www.nativity-hotel.com

Chrystal Motel (12 rooms)
Telefax: 233 3281

Paradise Hotel (166 rooms;cf;bf;mr;res;su;pf)

Ramallah & Al-Bireh (02)

Tel: 274 4542/3 - 274 4544
paradise@p-ol.com

Al-A’in Hotel (24 rooms and suites; mr; cf)
Tel: 240 5925 - 240 4353 Fax: 240 4332
alainhotel@hotmail.com

Saint Antonio Hotel (36 rooms; mr; cf;res;pf)

Tel: 274 4308, Fax: 277 0524

Santa Maria Hotel (83 rooms; mr; res)

Al-Bireh Tourist Hotel (50 rooms; cf; res)

Tel: 276 7374/5/6, Fax: 276 7377
smaria@p-ol.com

Telefax: 240 0803

Al-Hajal Hotel (22 rooms; bf)

Shepherd Hotel

Telefax: 298 7858

Tel: 274 0656, Fax: 274 4888
info@shepherdhotel.com, www.shepherdhotel.com

Al-Murouj Pension (Jifna village) (8 rooms; res)
Telefax: 281 0881

St. Nicholas Hotel (25 rooms; res; mr)

Al-Wihdah Hotel

Tel: 274 3040/1/2, Fax: 274 3043

Telefax: 298 0412

Saint Vincent Guest House (36 rooms)

Ankars Suites (22 suites; cf; res; bf)

Tel: 276 0967/8, Fax: 276 0970
svincent@p-ol.com, www.saintvincentguesthouse.net

Tel: 295 2602, Fax: 295 2603
info@ankarsuites.com

Talita Kumi Guest House (22 rooms; res; mr; cf)

Best Eastern Hotel (91 rooms; cf; res)

Tel: 274 1247, Fax: 274 1847

Tel: 296 0450, Fax: 295 8452
besteastern@jrol.com

Jericho (02)
Al- Zaytouna Guest House (7 rooms; bf; res; mr)
Telefax: 274 2016 Deir Hijleh Monastery
Tel: 994 3038, 0505 348 892

City Inn Palace Hotel (47 rooms; bf; cf; res)
Tel: 240 8080, Fax: 240 8091
cityinnpalace@gmail.com, www.cityinnpalace.com

Hisham Palace Hotel

Grand Park Hotel & Resorts

Inter-Continental Jericho

(84 rooms; 12 grand suites; bf; cf; mr; res; sp; pf)
Tel: 298 6194, Fax: 295 6950
info@grandpark.com

(181 rooms; su; bf; cf; mr; res; ter; tb)
Tel: 231 1200, Fax: 231 1222

Gemzo Suites

Tel: 232 2414, Fax: 232 3109

(90 executive suites; cs; mr; pf; gm; res)
Tel: 240 9729, Fax: 240 9532
gemzo@palnet.com, www.gemzosuites.net

Jericho Resort Village
(60 rooms; 46 studios; bf; cf; mr; res)
Tel: 232 1255, Fax: 232 2189
reservation@jerichoresorts.com, www.jerichoresorts.com

Manarah Hotel

Tel: 295 2122, Telefax: 295 3274
manarah@hotmail.com, www.manarahhotel.com.ps

Jerusalem Hotel (22 rooms)

Tel: 232 2444, Fax: 992 3109

Merryland Hotel (25 rooms)

Telepherique & Sultan Tourist Center

Tel: 298 7176, Telefax: 298 7074

(55 rooms)
Tel: 232 1590, Fax: 232 1598
info@jericho-cablecar.com

Rocky Hotel (22 rooms; cf; res; ter)
Tel: 296 4470, Telefax: 296 1871
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Pension Miami (12 rooms)

Al-Waha Hotel

Telefax: 295 6808

Tel: 287 0880, Fax: 287 0889

Plaza Hotel

Telefax: 298 2020

Beach Hotel (25 rooms; bf; mr; res)
Telefax: 282 5492 - 284 8433

Ramallah Hotel (22 rooms; bf; mr; res)
Tel: 295 3544, Fax: 295 5029

Cliff Hotel (24 rooms; bf; mr; res)
Tel: 282 3450, Fax: 282 0742

Retno Hotel (15 rooms & su; res; mr; gm; sp)

Commodore Gaza Hotel (120 rooms;su; bf)

Telefax: 295 0022
retnohotel@yahoo.com

Tel: 283 4400, Fax: 282 2623
hotel@commodorgaza.com

Royal Court Suite Hotel (34 suites; res; mr; ter;

Gaza International Hotel

cf; pf; i)
Tel: 296 4040, Fax: 296 4047

(30 rooms; bf; cf; res; sp)
Tel: 283 0001/2/3/4, Fax: 283 0005

Grand Palace Hotel

Gaza Strip (08 )

(20 rooms; cr; mr; cf; res; internet)
Tel: 284 9498/6468, Fax: 284 9497
grand_palace@p-i-s.com

Adam Hotel (76 rooms; bf; cf; mr; res)

Telefax: 282 3521/19

Hotel Sea Breeze

Al-Amal, Palestinian Red Crescent
Guesthouse

Tel: 283 0277 - 284 2654, Fax: 282 4231

Tel: 286 1832

Marna House (17 rooms; bf; mr; res)

Al-Deira (11 suites; cf; mr; res; ter)

Tel: 282 2624, Fax: 282 3322

Tel: 283 8100/200/300, Fax: 283 8400
ADEIRA@P-I-S.com

Palestine Hotel (54 rooms; bf; cf; mr; res)

Tel: 282 3355, Fax: 286 0056

Al-Quds International Hotel

Summerland Tourist Village (casino; cf; res)

(44 rooms; 2 suites; bf; mr; res)
Telefax: 282 5181 - 282 6223 - 286 3481 - 282 2269

Tel: 284 7171, Fax: 286 4008

Zahrat Al-Madain
Tel: 282 6801

Key: su = suites, bf = business facilities; mr = meeting rooms, cr = conference facilities; res = restaurant,
ter = terrace bar; tb = turkish bath, cf = coffee shop; gm = gym; pf = parking facilities, sp = swimming pool
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East Jerusalem (02)
3 Arches Restaurant

Tel: 569 2692, Fax: 623 5192

Al-Diwan (Ambassador Hotel)
Tel: 541 2213, Fax: 582 8202

Al-Mihbash
Tel: 628 9185

Al-Shuleh Grill
Tel: 627 3768

Amigo Emil

Tel: 628 8090, Fax: 626 1457

Antonio’s (Ambassador Hotel)
Tel: 541 2213

Arabesque, Poolside & Patio
Restaurants
(American Colony Hotel)
Tel: 627 9777, Fax: 627 9779

Armenian Tavern
Tel: 627 3854

Askidinya

Tel: 532 4590

Az-Zahra

Tel: 628 2447

Blue Dolphin

Tel: 532 2001, Fax: 581 1737

Borderline Restaurant Café
Tel: 532 8342

Cafﹶé Europe
Tel: 628 4313

Café Imperial

Tel: 628 2261, Fax: 627 1530

Cardo Restaurant
Tel: 627 0827

Chinese Restaurant

Tel: 626 3465, Fax: 626 3471

Coffee Bean Cafe
Tel: 627 0820

El Dorada Coffee Shop &
Internet Café
Tel: 626 0993

Four Seasons Restaurants &
Coffee Shop
Tel: 628 6061, Fax: 628 6097

Goodies

Tel: 585 3223

Kan Zaman (Jerusalem Hotel)
Tel: 627 1356

Lotus and Olive Garden
(Jerusalem Meridian Hotel)
Tel: 628 5212

Moon Light Pizza
Tel: 627 5277

Nafoura

Tel: 626 0034

Nakashian Gallery Cafe
Tel: 627 8077

Notre Dame - La Rotisserie
Tel: 627 9114, Fax: 627 1995

Panorama Restaurant

Cigar Bar (Jacir Palace
Inter-Continental Bethlehem)
Tel: 276 6777, Fax: 276 6770
Dar al Balad
Tel: 274 9073

Dar Jdoudnah Coffee
Shop

Tel: 626 3344

Tel: 274 3212

Papa Andreas

Grotto Restuarant

Tel: 628 4433, Fax:627 5224

Tel: 274 8844, Fax: 274 8889

Pasha’s

Golden Roof

Tel: 582 5162 - 532 8342

Tel: 274 3224

Patisserie Suisse

Il’iliyeh Restaurant

Tel: 628 4377

Tel: 277 0047

Pizza House

La Terrasse

Tel: 627 3970 - 628 8135

Tel: 275 3678

Popular Arab

Mariachi (Grand Hotel)

Tel: 583 3226

Rossini's Restaurant Bar
Tel: 628 2964

Shalizar Restuarant
Tel: 582 9061

The Gate Café
Tel: 627 4282

The Patio (Christmas Hotel)

Tel: 628 2588 - 626 4418

Tel: 274 1440 - 274 1602
274 1603, Fax: 274 1604

Nablus (09)
Salim Afandi
Tel: 237 1332

Zeit Ou Zaater
(Al-Yasmeen Hotel)
Tel: 238 3164, Fax: 233 3666

Ramallah &
Al-Bireh (02)
Al Makan

Tel: 295 7676, Fax: 297 1776

Almonds

Tel: 295 7028

Al-Aseel

Tel: 298 0456

Roots Restaurant
Tel: 274 9292

Tachi Chinese
Tel: 274 4382

Taboo – Restaurant & Bar
Tel: 274 0711, Fax: 274 1862

Akkawi Café

Baladna Ice Cream

The Square Restaurant
& Coffee Shop
Tel: 274 9844

Zaitouneh - Jacir Palace

Tel: 297 6614
Tel: 298 6194

Café De La Paix
Tel: 298 0880

Café Mocha Rena
Tel: 298 1460

Casablanca
Tel: 298 7658

Chinese House Restaurant
Tel: 296 4081

Inter-Continental Bethlehem
Tel: 276 6777, Fax: 276 6154

Darna

Al Makan Bar (Jacir Palace
Inter-Continental Bethlehem)
Tel: 276 6777, Fax: 276 6770

Jericho (02)

Diwan Art coffee Shop

Baidar (Jacir Palace Inter-

(Jericho Resort Village)
Tel: 232 1255, Fax: 232 2189

Do Re Mi Café (Royal Court)

Al-Rawda

Elite Coffee House

Telefax: 232 2555

Tel: 296 5169

Green Valley Park

Ein Al-Marj (Birzeit)

Tel: 232 2349

Tel: 281 0220/ 1

Jabal Quruntul

European Coffee Shop

Tel: 274 8447

Continental Bethlehem)
Tel: 276 6777, Fax: 276 6770

Balloons

Tel: 275 0221, Fax: 277 7115

Bonjour Restaurant and
Café
Tel: 274 0406

Al-Nafoura Restaurant

Tel: 232 2614, Fax: 232 2659

Café Sima

Seven Trees

Tel: 275 2058

Tel: 232 2781
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Mr. Donuts Café
Tel: 240 7196

Tel: 295 0590/ 1
Tel: 296 6483
Tel: 296 4040

Tel: 295 7031 - 296 6505

Express Pizza

Tel: 297 0548

Zarour Bar BQ

Tel: 295 6767 - 296 4480
Fax: 296 4357

Mr. Fish

Tel: 295 9555

Zeit ou Zaater

Mr. Pizza

Baba's Brunch
Tel. 2976931

Zam’n Premium Coffee
Zan Restaurant and Pub

Tel: 297 2088

(Jacir Palace Inter-Continental)
Tel: 276 6777, Fax: 276 6754

Telefax: 295 7850

Tel: 296 5966 - 296 5988
Tel: 295 0600

Mac Simon

Riwaq Courtyard

Tel: 274 3780, Fax: 274 1833

Tel: 277 3335

Tel: 297 2125

Na3Na3 Café

Caesar’s (Grand Park Hotel)

Al-Hakura Restaurant

Mac Chain Restaurant

Azure Restaurant &
Coffeeshop

Tel: 275 0859

St.George Restaurant

Tel: 274 2985

Tel: 295 6813

Tel: 295 6835

Victoria Restaurant

Abu Shanab Restaurant

Vatche’s Garden
Restaurant

Tel: 297 5661

Tel: 296 3633

Opera Bistro & Lounge

Tel: 627 6160

Tel. 274 1897

K5M - Caterers

Tel: 296 3643

Avenue Restaurant

Birth Café

Abu Eli Restaurant

Tropicana

Tel: 240 9991/ 2

Muntaza Restaurant &
Garden

Tel: 295 6408 - 298 1455

(The Tent Restaurant)
Tel: 277 3875, Fax: 277 3876

Bethlehem (02)

Karkar Café

Angelo’s

Shepherds Valley Village

Tel: 628 3051

Tomasso’s

Tel: 298 7046

Tel: 240 3016 - 240 8182

Telefax: 295 6721

Versavee Bistro (Bar and Café)

Fawanees

Tel: 296 4606

Tel: 295 4455

Ziryab

Tel: 295 9093

Gaza Strip (08)
Al-Andalus

Tel: 282 1272 - 283 3769

Osama’s Pizza
Tel: 295 3270

Al-Deira

Tel: 283 8100/ 200/ 300

Pizza Inn

Tel: 298 1181/ 2 /3

Plaza Restaurant & Park
Tel: 295 6020, Fax: 296 4693

Pollo-Loco (Mexican)
Tel: 298 1984

Al-Diwanea Tourist
Tel: 282 5062

Alladin

Tel: 282 3355

Al-Marsa

Tel: 286 3599

Pronto Resto-Café (Italian)
Tel: 298 7312

Al-Molouke
Tel: 286 8397

Rukab’s Ice Cream
Tel: 295 3467

Al-Salam

Tel: 282 2705, Telefax: 283 3188

Saba Sandwiches
Tel: 296 0116

Al-Sammak
Tel: 286 4385

Samer

Tel: 240 5338 - 240 3088

Sangria’s

Al-Sammak Ghornata
Tel: 284 0107

Al-Sayyad

Tel: 295 6808

Tel: 283 4779

Shukeireh Restaurant
Tel: 297 5233

La Mirage

Tel: 286 5128

Sinatra Cafe & Cheese Cake
Tel: 2971028

Lido

Tel: 286 4198

Stones

Matouq

Tel: 296 6038

Tel: 282 6245 - 282 1399

Tabash (Jifna village)

Tel: 281 0932

Tal El-Qamar Roof
Tel: 298 7905/ 6

The Orthodox Club
Tel: 295 6520

Tel: 296 6566
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Roots - The Club

Tel: 288 8666 - 282 3999
282 3777

Whispers

Tel: 282 1011

East Jerusalem (02) Armenian Museum, Old City,

Tel: 628 2331, Fax: 626 4861, Opening hours:
Mon.- Sat. from 9:00 - 16:30 • Dar At Tifl Museum (Dar At Tifl Association), Near the Orient House,
Tel: 628 3251, Fax: 627 3477 • Islamic Museum (The Islamic Waqf Association), Old City, Tel: 628 3313,
Fax: 628 5561, opening hours for tourists: daily from 7:30 - 13:30 • Math Museum, Science Museum, Abu
Jihad Museum for the Palestinian Prisoners Studies - Al-Quds University, Tel: 279 9753 - 279 0606,
foryou@alquds.edu, opening hours Saturday - Wednesday 8:30 - 15:00 • Qalandia Camp Women’s Handicraft
Coop., Telefax: 656 9385, Fax: 585 6966, qalandia@palnet.com

Ramallah & Al-Bireh (02) Museum of Palestinian Popular Heritage - In’ash el Usra, In’ash el
Usra society, Al-Bireh, Tel: 240 2876, Fax: 240 1544, Opening hours: daily from 8:00 - 15:00 except Fridays •
The Birzeit University Ethnographic and Art Museum Tel: 298 2976, vtamari@birzeit.edu, Opening hours:
daily from 10:00 - 15:00 except for Fridays and Sundays

Bethlehem (02) Al-Balad Museum for Olive Oil Production, Tel: 274 1581, Opening hours: 8:00-14:30

Monday through Saturday • Baituna al Talhami Museum, (Folklore Museum) Arab Women’s Union,
Tel: 274 2589, Fax: 274 2431, Opening hours: daily from 8:00 - 13:00/ 14:00 - 17:00 except for Sundays and
Thursdays afternoon • Bethlehem Peace Center Museum, Tel: 276 6677, Fax: 274 1057, info@peacenter.org,
www.peacenter.org, Opening hours: daily from 10:00-18:00 except Sundays from 10:00 - 16:00 • Natural History
Museum, Telefax:02-276 5574, eec@p-ol.com, www.eecp.org • The Crib of Nativity Museum, Tel: 276
0876, Fax: 276 0877, info@cribofnativity.com, www.cribofnativity.com • Palestinian Ethnographic Museum,
Tel: 276 7467, Fax: 276 0533, artas_fc@yahoo.com, Opening hours: daily from 9:00 - 17:00 • Palestinian Heritage
Center, Telefax: 274 2381, mahasaca@palestinianheritagecenter.com, www.palestinianheritagecenter.com

Gaza (08) Al Mathaf, Tel: 285 8444, info@almathaf.ps, www. almathaf.ps

East Jerusalem (02) Car Rental • Car & Drive, Tel: 656 5562/3 • Dallah Al-Barakah, Tel: 656 4150 •

Good Luck, Tel: 627 7033, Fax: 627 7688 • Green Peace Rent A Car Ltd., Telefax: 585 9756 • Jerusalem
Car Rental & Leasing ltd., Tel: 582 2179, Fax: 582 2173 • Orabi, Tel: 585 3101 • Petra, Tel: 582 0716,Taxis
Abdo,Tel: 585 8202 (Beit Hanina), Tel: 628 3281 (Damascus Gate) • Al-Eman Taxi & Lemo Service, Tel:
583 4599 - 583 5877 •Al-Rashid, Tel: 628 2220 • Al-Aqsa, Tel: 627 3003 • Beit Hanina, Tel: 585 5777 • Holy
Land, Tel: 585 5555 • Imperial, Tel: 628 2504 • Jaber - Petra, Tel: 583 7275 - 583 7276 • Khaled Al-Tahan,
Tel: 585 5777 • Mount of Olives, Tel: 627 2777 • Panorama, Tel: 628 1116 • Tourist Transportation Abdo
Tourist, Tel: 628 1866 • Jerusalem of Gold, Tel: 673 7025/6 • Kawasmi Tourist Travel Ltd., Tel: 628 4769,
Fax: 628 4710 • Mount of Olives, Tel: 627 1122 • Mahfouz Tourist Travel, Tel: 628 2212, Fax: 628 4015

Bethlehem (02) Car Rental Murad, Tel: 274 7092 Taxis Asha’b, Tel: 274 2309 • Beit Jala, Tel: 274 2629
Hebron (02) Car Rental Holy Land, Tel: 222 0811 • Taxis Al-Asdiqa’, Tel: 222 9436 • Al-Itihad, Tel: 222 8750
Jericho (02) Taxis Petra, Tel: 232 2525
Nablus (09) Car Rental Orabi, Tel: 238 3383 • Taxis Al-Ittimad, Tel: 237 1439 • Al-Madina, Tel: 237 3501
Ramallah & Al-Bireh (02) Car Rental Good Luck, Tel: 234 2160 • Orabi, Tel: 240 3521 • Petra,
Tel: 295 2602 • TWINS, Tel: 296 4688 • Taxis Al-Bireh, Tel: 240 2956 • Al-Masyoun Taxi, Tel: 295 2230 •
Al-Salam, Tel: 295 5805 • Al-Wafa, Tel: 295 5444 • Al-Itihad, Tel: 295 5887 • Hinnawi Taxi, Tel: 295 6302 •
Omaya, Tel: 295 6120 • SAHARA Rent a Car Co., Tel: 297 5317/8 • Shamma’ Taxi Co., Tel: 296 0957

Gaza Strip (08) Car Rental Al-Ahli, Tel: 282 8534 • Al-Farouq, Tel: 284 2755 • Imad, Tel: 286 4000

• Luzun, Tel: 282 2628 • Taxis Al-Nasser, Tel: 286 1844, 286 7845 • Al-Wafa, Tel: 284 9144 - 282 4465 •
Azhar, Tel: 286 8858 • Midan Filastin, Tel: 286 5242

East Jerusalem (02) 4M Travel Agency, Tel: 627 1414, Fax: 628 4701, info@4m-travel.com, www.4mtravel.com • Abdo Tourist & Travel, Tel: 628 1865, Fax: 627 2973, abdotours@hotmail.com • Aeolus Tours,
Tel: 0505 635 5496, Fax: 656 5823, aeolus@aeolus-ltd.com • Albina Tours Ltd., Tel: 628 3397, Fax: 628 1215,
albina@netvision.net.il; info@albinatours.com, www.albinatours.com • Alliance Travel Solutions, Tel: 581
7102, Fax: 581 7103, info@alliancetravel-jrs.com, www.alliancetravel-jrs.com • Arab Tourist Agency (ATA),
Tel: 627 7442, Fax: 628 4366,george@atajrs.com • Aswar Tourism Services, Tel: 628 2183, Fax: 628 2189,
hai_mou_t_s@yahoo.com • Atic Tours & Travel Ltd., Tel: 628 6159, Fax: 626 4023, info@atictour.com, www.
atictour.com • Awad & Co. Tourist Agency, Tel: 628 4021, Fax: 628 7990, admin@awad.tours.com, www.awadtours.com • Aweidah Bros. Co., Tel: 628 2365, Fax: 628 2366, aweidah@netvision.net.il, www.aweidahtours.com
• Ayoub Caravan Tours, Tel: 628 4361, Fax: 628 5804 caravan@palnet.com • B. Peace Tours & Travel,
Tel: 626 1876, Fax: 626 2065, b.peacetours@bezeqint.net • Bible Land Tours, Tel: 627 1169, Fax: 627 2218,
links@palnet.com • Blessed Land Tours, Tel: 628 6592, Fax: 628 5812, blt@blessedlandtours.com, www.
blessedlandtours.com • Carawan Tours and Travel, Tel: 628 1244, Fax: 628 1406, carawan@jrol.com, www.
carawan-tours.com • Daher Travel, Tel: 628 3235, Fax: 627 1574, dahert@netvision.net.il, www.dahertravel.com
• Dajani Palestine Tours, Tel: 626 4768, Fax: 627 6927, dajani@netvision.net.il • Dakkak Tours Agency,
Tel: 628 2525, Fax: 628 2526, dakkak@netmedia.net.il • Egythai Int. Tours and Travel, Tel: 628 1184, Fax:
628 4701, holyland@egythai.com • Gates of Jerusalem Travel Agency, Tel: 234 4365, Fax: 234 3835,
gates@alqudsnet.com • George Garabedian Co., Tel: 628 3398, Fax: 628 7896, ggc@ggc-jer.com • GEMM
Travel, Tel: 628 2535/6, sales@gemmtravel.com • Golden Dome Company for Hajj& Umra Services,
Tel: 628 0770, Fax: 628 5912 • Guiding Star Ltd., Tel: 627 3150, Fax: 627 3147, mark@guidingstar2.com, www.
guidingstarltd.com • Holy Jerusalem Tours & Travel, Tel: 540 1668; Fax: 540 0963, info@holyjerusalemtours.
com, www.holyjerusalemtours.com • Holy Land Tours, Tel: 532 3232, Fax: 532 3292, info@holylandtours.biz
• J. Sylvia Tours, Tel: 628 1146, Fax: 628 8277, sylviatours@yahoo.com • Jata Travel Ltd., Tel: 627 5001,
Fax: 627 5003, jatatraveltd@hotmail.com • Jiro Tours, Tel: 627 3766, Fax: 628 1020, jiro@netvision.net.il, www.
jirotours.com • Jordan Travel Agency, Tel: 628 4052, Fax: 628 7621 • Jerusalem Orient Tourist Travel,
Tel : 628 8722, Fax: 627 4589, hamdi@jottweb.com • JT & T, Tel: 628 9418, 628 9422, Fax: 628 9298, jtt@bezeqint.
net.il, www.jttours.com • KIM’s Tourist & Travel Agency, Tel: 627 9725, Fax: 627 4626, kim@shabaka.net,
www.kimstours.com • Lawrence Tours & Travel, Tel: 628 4867, Fax: 627 1285, info@lawrence-tours.com •
Lourdes Tourist & Travel Agency, Tel: 627 5332, Telefax: 627 5336, lourdestravel@bezeqint.net • Middle
East Car Rental, Tel: 626 2777, Fax: 626 2203 • Mt. of Olives Tours Ltd., Tel: 627 1122, Fax: 628 5551
moot@netvision.net.il, www.olivetours.com • Nawas Tourist Agency Ltd., Tel: 628 2491, Fax: 628 5755
• Nazarene Tours and Travel, Tel: 627 4636, Fax: 627 7526 • Near East Tourist Agency (NET),
Tel: 532 8706, Fax: 532 8701, Jerusalem@netours.com, www.netours.com • O.S. Hotel Services, Tel: 628
9260, Fax: 626 4979, os@os-tours.com • Overseas Travel Bureau, Tel: 628 7090, Fax: 628 4442, otb@
netvision.net.il • Royal Orient Tours & Travel, Tel: 626 4181/2, Fax: 626 4186, info@royal-orient.net •
Safieh Tours & Travel Agency, Tel: 626 4447, Fax: 628 4430, safiehtours@bezeqint.net • Samara
Tourist & Travel Agency, Tel: 627 6133. Fax: 627 1956, info@samaratours.com • Season Travel
ltd., Tel: 627 7552, Fax: 627 7564, info@season-travel.com, www.season-travel.com • Shepherds Tours
& Travel, Tel: 6284121- 6287859, Fax: 6280251, info@shepherdstours.com, www.shepherdstours.com
• Shweiki Tours Ltd., Tel: 673 6711, Fax: 673 6966 • Sindbad Travel Tourist Agency, Tel: 627 2165, Fax:
627 2169, sindbad1@bezeqint.net, www.Sindbad-Travel.com • Siniora Star Tours, Tel: 628 6373, Fax: 628 9078,
travel@siniora.net • Terra Sancta Tourist Co, Tel: 628 4733, Fax: 626 4472 • The Pioneer Links Travel
& Tourism Bureau, Tel: 626 1963, Fax: 628 4714, www.pioneer-links.com • Tony Tours Ltd., Tel: 244 2050,
Fax: 244 2052, ihab64@012.net.il • United Travel Ltd., Tel: 583 3614, Fax: 583 6190, unidas@bezeqint.net,
www.unitedtravelltd.com • Universal Tourist Agency, Tel: 628 4383, Fax: 626 4448, uta-j@zahav.net.il, www.
universal-jer.com • William Tours & Travel Agency, Tel: 623 1617, Fax: 624 1126, wiltours_n@hotmail.com •
Zatarah Tourist & Travel Agency, Tel: 627 2725, Fax: 628 9873, zaatarah@palnet.com
Bethlehem (02) Angels Tours and Travel, Tel: 277 5813, Fax: 277 5814, angels@p-ol.com, www.angelstours.
com.ps • Arab Agency Travel & Tourism, Tel: 274 1872, Fax: 274 2431, tourism@aca-palestine.com, www.
aca-palestine.com • Crown Tours & Travel Co. Ltd., Tel: 274 0911, Fax: 274 0910, info@crown-tours.com,
www.crown-tours.com • Four Seasons Co. Tourism & Travel, Tel: 277 4401, Fax: 277 4402, fseasons@pol.com • Friendship Travel & Tourism, Tel: 277 7967, Fax: 277 7987, friendshipest@yahoo.com • Gloria
Tours & Travel, Tel: 274 0835, Fax: 274 3021, gloria@p-ol.com • Golden Gate Tours & Travel, Tel: 276
6044, Fax: 276 6045, ggtours@palnet.com • Kukali Travel & Tours, Tel: 277 3047, Fax: 277 2034, kukali@p-ol.
com • Laila Tours & Travel, Tel: 277 7997, Fax: 277 7996, laila@lailatours.com, www.Lailatours.com • Lama
Tours International, Tel: 274 3717, Fax: 274 3747, litco@p-ol.com • Millennium Transportation, TeleFax:
676 7727, 050-242 270 • Mousallam Int’l Tours, Tel: 277 0054, Fax: 277 0054, Mitours@palnet.com • Nativity
Travel, Tel: 274 2966, Fax: 274 4546 • Sansur Travel Agency, Tel: 274 4473, Telefax: 274 4459 • Sky Lark
Tours and Travel, Tel: 274 2886, Fax: 276 4962, skylark@palnet.com • Terra Santa Tourist Co., Tel: 277
0249 Fax: 277 0250
Beit Jala (02) Guiding Star Ltd., Tel: 276 5970, Fax: 276 5971, info@guidingstar2.com
Beit Sahour (02) Alternative Tourism Group, Tel: 277 2151, Fax: 277 2211, info@atg.ps, www.atg.ps •
Brothers Travel & Tours, Tel: 277 5188, Fax: 277 5189, holyland@brostours.com, www.brostours.com • Magi
Tours, Telefax: 277 5798, magitours@spidernet.ps

Hebron (02) AL-Afaq for Travel & Umrah, Telefax: 221 1332, alafaqtravel@yahoo.com • Al Amir
Tours, Telefax: 221 2065, alamiredu@yahoo.com • Alkiram Tourism, Tel: 225 6501/2, Fax: 225 6504,
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alkiram@hebronet.com • Al-Haya Travel & Tourism, Tel: 229 3108, Fax: 229 7496 • Al-Salam Travel and
Tours Co., Tel: 221 5574, Fax: 223 3747 • Arab Nisr Travel & Tourism, Tel: 221 5970/1, Fax: 229 2730/1,
arabnisr@yahoo.com • Sabeen Travel Tourism, Telefax: 229 4775, sabeenco@yahoo.com

Ramallah (02) Al-Asmar Travel Agency, Telefax: 295 4140, 296 5775, asmar@p-ol.com • Al Awdah
Tourism & Travel, Tel: 295 2597, Fax: 295 2989 • All Middle East Pilgrimage and Tourism Coordination
Office, Tel: 289 8123, Fax: 289 9174, ameptco@gmail.com, www.ameptco.com • Amani Tours, Telefax: 298 7013,
amanitr@p-ol.com • Anwar Travel Agency, Tel: 295 6388, 295 1706, alaa@anwartravel.ps • Arab Office for
Travel & Tourism, Tel: 295 6640, Fax: 295 1331 • Arseema for Travel & Tourism, Tel: 297 5571, Fax: 297
5572, info@arseema.ps • Atlas Tours & Travel, Tel: 295 2180, Fax: 298 6395, www.atlasavia.com • Darwish
Travel Agency, Tel: 295 6221, Fax: 295 7940 • Golden Globe Tours, Tel: 296 5111, Fax: 296 5110, gg-tours@
palnet.com • Issis & Co., Tel: 295 6250, Fax: 295 4305 • Jordan River Tourist & Travel Agency, Tel: 298
0523, Fax: 298 0524 • Kashou’ Travel Agency, Tel: 295 5229, Fax: 295 3107, kashoua@hotmail.com • Mrebe
Tours & Travel, Tel: 295 4671, Fax: 295 4672, info@mrebetours.ps • Paltour Travel and Tourism, Tel: 296
3662, Fax: 296 1373, op@paltour.ps • The Pioneer Links Travel & Tourism Bureau, Tel: 240 7859, Fax: 240
7860, pioneer@pioneer-links.com • TTravel House For Travel & Tourism, Tel: 295 7225, Fax: 296 2634, www.
travelhouse.ps • Rahhal Tours & Travel, Tel: 242 3256, Fax: 242 9962, info@rahhaltours.ps, www.rahhalyours.
ps • Raha Tours and Travel, Tel: 296 1780, Fax: 296 1782, www.rahatt.com, www.rahatravel.com • Ramallah
Travel Agency, Tel: 295 3692, Fax: 295 5029, admin@kaoud.org, www.kaoud.org • Reem Travel Agency, Tel:
295 3871, Fax: 295 3871 • Royal Tours, Tel: 296 6350/1, Fax: 296 6635 • Sabeen Travel Tourism, Telefax:
240 5931, sabeenco@yahoo.com • Salah Tours, Tel: 295 9931, Fax: 298 7206 • Shbat & Abdul Nur, Tel: 295
6267, Fax: 295 7246 • Skyway Tourist Agency, Telefax: 296 5090
Jenin (04) Asia Travel Tourism, Telefax: 243 5157, www.asia-tourism.net • Al Sadeq Travel & Tourism,
Tel: 243 8055, Fax: 243 8057, email: amr_jarrar@yahoo.com

Nablus (09) Dream Travel & Tourism, Tel: 233 5056, Fax: 237 2069 • Firas Tours, Tel: 234 4565, Fax:
234 7781 • Top Tour, Tel: 238 9159, Fax: 238 1425, toptourandtravel@yahoo.com • Yaish International Tours,
Telefax: 238 1410, 238 1437, yaishtrl@palnet.com
Tulkarem (09) Faj Tours, Tel: 2672 486, Fax: 2686 070, fajtours@hotmail.com
Gaza Strip (08) Al-Muntazah Travel Agency, Tel: 282 7919 Fax: 282 4923 • Halabi Tours and Travel

Co., Tel: 282 3704, Fax: 286 6075, halabitours@email.com, www.halabitours.ps • Maxim Tours, Tel: 282 4415,
Fax: 286 7596 • National Tourist Office, Tel: 286 0616, Fax: 286 0682, shurafa@mtcgaza.com • Time Travel
Ltd., Tel: 283 6775, Fax: 283 6855, timetravel@marna.com

Consulates

East Jerusalem (02) Apostolic Delegation, Tel: 628 2298, Fax: 628 1880 • Belgium, Tel: 582 8263,
Fax: 581 4063, jerusalem@diplobel.org • European Community - Delegation to the OPT, Tel: 541 5888,
Fax: 541 5848 • France, Tel: 591 4000, Fax: 582 0032 • Great Britain, Tel: 541 4100, Fax: 532 2368, britain.
jerusalem@fco.gov.uk, www.britishconsulate.org • Greece, Tel: 582 8316, Fax: 532 5392 • Italy, Tel: 561 8966,
Fax: 561 9190 • Spain, Tel: 582 8006, Fax: 582 8065 • Swedish Consulate General, Tel: 646 5860, Fax:
646 5861 • Turkey, Tel: 591 0555-7, Fax: 582 0214, turkcons.jerusalem@mfa.gov.tr, www.kudus.bk.mfa.gov.tr •
United States of America, Tel: 622 7230, Fax: 625 9270
Representative Offices to the PNA

Ramallah & Al-Bireh (02) Australia, Tel: 242 5301, Fax: 240 8290, austrep@palnet.com, ausaid@palnet.

com • Austria, Tel: 240 1477, Fax: 240 0479 • Brazil, Tel: 241 3753, Fax: 241 3756, admin-office@rep-brazil.
org • Bolivarian Republic of Venezuela, Tel: 240 58 60/1, Fax: 2405862, representacionenpalestina@yahoo.
com, representacionenpalestina@hotmail.com • Canada, Tel: 297 8430, Fax: 297 8446, rmlah@international.gc.ca
• Chile, Tel: 296 0850, Fax: 298 4768, chileram@palnet.com • Cyprus, Tel: 240 6959, Fax: 240 4897 • Czech
Republic, Tel: 296 5595, Fax: 296 5596 • Denmark, Tel: 240 2330, Fax: 240 0331 • Egypt, Tel: 297 7774, Fax:
297 7772 • Finland, Tel: 240 0340, Fax: 240 0343 • Germany, Tel: 298 4788, Fax: 298 4786, gerrprof@palnet.
com • Hungary, Tel: 240 7676, Fax: 240 7678, humisram@palnet.com • India, Tel: 290 3033, Fax: 290 3035, roi_
ramallah@palnet.com • Ireland, Tel: 240 6811/2/3, Fax: 240 6816, irishrep@palnet.com • Japan, Tel: 241 3120, Fax:
241 3123 • Jordan, Tel: 297 4625, Fax: 297 4624 • Mexico, Tel: 297 5592, Fax: 297 5594, ofimex-ramala@palnet.
com • Norway, Tel: 234 5050, Fax: 234 5079, repram@mfa.no • Poland, Tel: 297 1318, Fax: 297 1319 • Portugal,
Tel: 240 7291/3, Fax: 240 7294 • Republic of Korea, Tel: 240 2846/7, Fax: 240 2848 • Russian Federation,
Tel: 240 0970, Fax: 240 0971 • South Africa, Tel: 298 7355, Fax: 298 7356, sarep@sarep.org, www.sarep.org •
Sri Lanka, Telefax: 290 4271 • Switzerland, Tel: 240 8360, vertretung@rah.rep.admin.ch • The Netherlands,
Tel: 240 6639, Fax: 240 9638 • The People’s Republic of China, Tel: 295 1222, Fax: 295 1221, chinaoffice@
palnet.com

Gaza Strip (08) Egypt, Tel: 282 4290, Fax: 282 0718 • Germany, Tel: 282 5584, Fax: 284 4855 • Jordan,
Tel: 282 5134, Fax: 282 5124 • Morocco, Tel: 282 4264, Fax: 282 4104 • Norway, Tel: 282 4615, Fax: 282 1902
• Qatar, Tel: 282 5922, Fax: 282 5932 • South Africa, Tel: 284 1313, Fax: 284 1333 • Tunisia, Tel: 282 5018,
Fax: 282 5028

United Nations and International Organisations

Air France and KLM, Tel: 02-628 2535/6 (Jerusalem), Tel: 08-286 0616 (Gaza) • Air Sinai - Varig, Tel: 02-627
2725 (Jerusalem), Tel: 08-282 1530 (Gaza) • bmi – Nazarene Aviation, Tel: 02-626 0896/898, Fax: 02-626
0958 (Jerusalem) • British Airways, Tel: 02-628 8654 (Jerusalem) • Cyprus Airways, Tel: 02-240 4894 (AlBireh) • Delta Airlines, Tel: 02-296 7250, Telefax: 02-298 6395 (Ramallah) • Egypt Air, Tel: 02-298 6950/49
(Ramallah), Tel: 08-282 1530 (Gaza) • Emirates Airlines, Tel: 02-296 1780 (Ramallah) • Gulf Air, Tel: 09-238
6312 (Nablus), Tel: 02-295 3912/3 (Ramallah) • Iberia, Tel: 02-628 3235/7238 (Jerusalem) • Lufthansa, Tel:
09-238 2065 (Nablus) • Malev-Hungarian Airlines, Tel: 02-295 2180 (Ramallah) • Middle East Car Rental,
Tel: 02-295 2602, Fax: 295 2603 • PAL AVIATION, Tel. 02-296 7250 Telefax: 02-298 6395 (Ramallah) • Palestine
Airlines, Tel: 08-282 2800 (Gaza), Tel: 08-282 9526/7 (Gaza) • Qatar Airways, Tel: 02-240 4895 (Al-Bireh), Tel:
08-284 2303 (Gaza), Royal Jordanian Airways, Tel: 02-240 5060 (Ramallah), Tel: 08-282 5403/13 (Gaza) •
SN Brussels Airlines, Tel: 02-295 2180 (Ramallah), SAS Scandinavian Airlines, Tel: 02-628 3235/7238
(Jerusalem) • South African Airways, Tel: 02-628 6257 (Jerusalem) • Swiss International Airlines, Tel:
02-295 2180 (Ramallah) • Tunis Air, Tel: 02-298 7013 (Ramallah), Tel: 08-286 0616 (Gaza) • Turkish Airlines,
Tel: 02-277 0130 (Bethlehem)
Airport Information Gaza International Airport, Tel: 08-213 4289 • Ben Gurion Airport, Tel: 03-972

FAO - Food and Agriculture Organization of the United Nations Jerusalem (02), TeleFax: 532 2757, 532 1950,
registry.fao@undp.org, www.fao.org • IBRD - International Bank for Reconstruction and Development (World
Bank), West Bank (02), Tel: 236 6500 Fax: 236 6543, Gaza (08) Tel: 282 4746 Fax: 282 4296, firstletterofsurname.
familyname@worldbank.org • IMF, - International Monetary Fund, www.imf.org, Gaza (08), Tel: 282 5913; Fax:
282 5923, West Bank (02), Tel: 236 6530; Fax: 236 6543 • ILO - International Labor Organization, Jerusalem
(02), Tel: 626 0212, 628 0933, Fax: 627 6746, Khaled.doudine@undp.org, Ramallah (02), Tel: 290 0022, Fax: 290
0023, Nablus (09), Tel: 237 5692 - 233 8371, Fax: 233 8370 • OHCHR - Office of the High Commissioner for
Human Rights, Gaza (08), Tel: 282 7021, Fax: 282 7321, ohchr@undp.org, West Bank Office, Telefax: 02-296
5534 • UNESCO - United Nations Educational, Scientific, and Cultural Organization, Ramallah (02), Tel:
295 9740, Fax: 295 9741, unesco@palnet.com • UNFPA - United Nations Population Fund, Jerusalem (02),
Tel: 581 7292, Fax: 581 7382, unfpa.ps@undp.org, www.unfpa.ps • UNICEF - United Nations Children’s Fund,
Jerusalem (02), Tel: 583 0013,4 Fax: 583 0806, Gaza (08), Tel: 286 2400, Fax: 286 2800, Jerusalem@unicef.org •
UNIFEM - United Nations Development Fund for Women, Telefax: 628 0450, Tel: 628 0661 • UN OCHA
- United Nations Office for Coordination of Humanitarian Affairs, Tel: 582 9962/02 - 582 5853, Fax: 582 5841,
ochaopt@un.org, www.ochaopt.org • UNRWA - United Nations Relief and Works Agency, Gaza (08), Tel: 677
7333, Fax: 677 7555, unrwapio@unrwa.org, West Bank (02), Tel: 589 0401, Fax: 532 2714, firstletterofsurname.
familyname@unrwa.org • UNSCO - Office of the Special Coordinator for the Middle East Peace Process,
Tel: 08-284 3555/02-568 7276, Fax: 08-282 0966/02-568 7288, UNSCO-Media@un.org, www.unsco.org • UNTSO
- United Nations Truce Supervision Organization, Jerusalem (02), Tel: 568 7222 - 568 7444, Fax: 568 7400,
DPKO-UNTSO-admin@un.org • WFP - World Food Programme, Gaza (08), Tel: 282 7463, Fax: 282 7921,
Jerusalem (02), Tel: 540 1340, Fax: 540 1227, Arnold.Vercken@wfp.org • WHO - World Health Organization,
Jerusalem (02), Tel: 540 0595, Fax: 581 0193, who@papp.undp.org, Gaza (08), Tel: 282 2033, Fax: 284 5409, who@
palnet.com • World Bank, Tel: 236 6500, Fax: 236 6543

3344

United Nations Development Programme (UNDP)
Programme of Assistance to the Palestinian People (PAPP)
4 Al-Ya’qubi Street, Jerusalem, Tel: 02 6268200, Fax: 02 6268222
E-mail: registry.papp@undp.org / URL: http://www.papp.undp.org
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• Hadassah (Ein Kerem), Tel: 677 7111 • Hadassah (Mt. Scopus), Tel: 584 4111 • Maqassed, Tel: 627 0222
• Red Crescent Maternity, Tel: 628 6694 • St. John’s Opthalmic, Tel: 582 8325 • St. Joseph, Tel: 582
8188 • Clinics and Centers Arab Health Center, Tel: 628 8726 • CHS Clinics, Tel: 628 0602/0499 • Ibn
Sina Medical Center, Tel: 540 0083/9, 532 2536 • Jerusalem First Aid Clinic, Tel: 626 4055 • Medical
Relief Womens, Health Clinic, Tel: 583 3510 • Palestinian Counseling Center, Tel: 656 2272, 656
2627 • Peace Medical Center, Tel: 532 7111, 532 4259 • Red Crescent Society, Tel: 586 056 • Spafford
Children’s Clinic, Tel: 628 4875 • The Austrian Arab Community Clinic (AACC), Tel: 627 3246 • The
Jerusalem Princess Basma Center for Disabled Children, Tel: 628 3058

Ramallah (02) Al Rafah Microfinance Bank, Tel: 297 8710, Fax: 297 8880 • Arab Bank, (Al-Balad) Tel:
298 6480, Fax: 298 6488 • Arab Bank, (Al-Bireh), Tel: 295 9581, Fax: 295 9588 • Arab Bank, (Al-Manara) Tel: 295
4821, Fax: 295 4824 • Arab Land Bank, Tel: 295 8421 • Bank of Palestine Ltd., Tel: 298 5921, Fax: 298 5920
• Bank of Palestine Ltd., (Al-Irsal) Tel: 296 6860, Fax: 296 6864 • Beit Al-Mal Holdings, Tel: 298 6916, Fax:
298 6916 • HSBC Bank Middle East, Tel: 298 7802, Fax: 298 7804 • Cairo-Amman Bank, Tel: 298 3500, Fax:
295 5437 • The Center for Private Enterprise Development, Tel: 298 6786, Fax: 298 6787 • Commercial
Bank of Palestine, Tel: 295 4141, Fax: 295 4145 • Cooperative Development Unit, Tel: 290 0029, Fax:
290 0029 • Deutsche Ausgleichsbank (DTA), Tel: 298 4462, Fax: 295 2610 • The Housing Bank, Tel: 298
6270, Fax: 298 6276 • International Islamic Arab Bank, Tel: 240 7060, Fax: 240 7065 • Jordan Bank, Tel:
295 8686, Fax: 2958684 • Jordan-Gulf Bank, Tel: 298 7680, Fax: 298 7682 • Jordan-Kuwait Bank, Tel: 240
6725, Fax: 240 6728 • Jordan National Bank, Tel: 295 9343, Fax: 295 9341 • Palestine International Bank
(PIB), Tel: 298 3300, Fax: 298 3333 • Palestine Investment Bank, Tel: 298 7880, Fax: 298 7881 • Palestine
Islamic Bank, Tel: 295 0247, Fax: 295 7146 • Union Bank, Tel: 298 6412, Fax: 295 6416

Bethlehem (02) Hospitals Al-Dibis Maternity, Tel: 274 4242 • Al-Hussein Government, Tel: 274

Gaza Strip (08) Arab Bank, Tel: 08-286 6288, Fax: 282 0704 • Arab Bank (Al-Rimal), Tel: 282 4729, Fax:

East Jerusalem (02) Hospitals Augusta Victoria, Tel: 627 9911 • Dajani Maternity, Tel: 583 3906

1161 • Bethlehem Arab Society for Rehabilitation, Tel: 274 4049-51, Fax: 274 4053 • Caritas Baby, Tel:
275 8500, Fax: 275 8501 • Mental Health, Tel: 274 1155 • Shepherd’s Field Hospital, Tel: 277 5092 • St.
Mary’s Maternity, Tel: 274 2443 • The Holy Family, Tel: 274 1151, Fax: 274 1154 Clinics and Centers
Beit Sahour Medical Center, Tel: 277 4443 • Bethlehem Dental Center, Tel: 274 3303

Hebron (02) Hospitals Amira Alia, Tel: 222 8126 • Al-Ahli, Tel: 222 0212 • Al-Meezan, Tel: 225 7400/1 •
Al-Za’tari, Tel: 222 9035 • Hamdan, Tel: 228 1860 • Mohammed Ali, Tel: 225 3883/4 • Shaheera, Tel: 222
6982 • St. John’s Opthalmic, Tel: 223 5042 • The Red Crescent, Tel: 222 8333 • Yattah Governmental
Hospital, Tel: 227 1017, 227 1019 Clinics and Centers Red Crescent Society, Tel: 222 7450 • UPMRC,
Tel: 222 6663

Jericho (02) Hospitals Jericho Government, Tel: 232 1967/8/9 Clinics and Centers UPMRC, Tel:
232 2148

Nablus (09) Hospitals Al-Aqsa Hospital and Medical Center, Tel: 294 7666 • Al-Ittihad, Tel: 237
1491 • Al-Watani, Tel: 238 0039 • Al-Zakat Hospital (TolKarem), Tel: 268 0680 • Aqraba Maternity
Home, Tel: 259 8550 • Rafidia, Tel: 239 0390 • Salfit Emergency Governmental Hospital, Tel: 251 5111
• Specialized Arab Hospital, Tel: 239 0390 • St. Luke’s, Tel: 238 3818 • UNRWA Qalqilia Hospital
(Qalqiliya), Tel: 294 0008 Clinics and Centers Al-Amal Center, Tel: 238 3778 • Arab Medical Center,
Tel: 237 1515 • Hagar (Handicapped Equipment Center), Tel: 239 8687 • Red Crescent Society, Tel:
238 2153 • UPMRC, Tel: 283 7178
Ramallah & Al-Bireh (02) Hospitals Arabcare Hospital, Tel: 298 6420 • AL-Karmel
Maternity Home, Tel: 247 1026 • Al-Mustaqbal Hospital, Tel: 240 4562 • AL-Nather Maternity
Hospital, Tel: 295 5295 • Ash-Sheikh Zayed Hospital, Tel: 298 8088 • Birziet Maternity Home,
Tel: 281 0616 • Care Specialized Dental Center, Tel: 297 5090 • Khaled Surgical Hospital, Tel:
295 5640 • Ramallah Government Hospitals, Tel: 298 2216/7 • Red Crescent Hospital, Tel: 240
6260 Clinics and Centers Arab Medical Center, Tel: 295 4334 • Arabcare Medical Center,
Tel: 298 6420 • Emergency & Trauma Center, Tel: 298 8088 • Harb Heart Center, Tel: 296 0336
• Modern Dental Center, Tel: 298 0630 • National Center for Blood Diseases “Hippocrates”
Thalessemia and Hemophilia Center, Tel: 296 5082, Fax: 296 5081 • Patients’ Friends Society
K. Abu Raya Rehabilitation Centre, Tel: 295 7060/1 • Palestinian Hemophilia Association-PHA,
Telefax: 297 5588 • Peace Medical Center, Tel: 295 9276 • Red Crescent Society, Tel: 240 6260 • UPMRC,
Tel: 298 4423, 296 0686

Gaza Strip (08) Hospitals Al-Ahli Al-Arabi, Tel: 286 3014 • Dar Al-Salam, Tel: 285 4240 • Nasser, Tel:

205 1244 • Shifa, Tel: 286 2765 Clinics and Centers Arab Medical Center, Tel: 286 2163 • Beit Hanoun
Clinic, Tel: 285 8065 • Dar Al-Shifa, Tel: 286 5520 • Hagar (Handicapped Equipment Center), Tel: 284
2636 • St. John’s Opthalmic, Tel: 284 8445 • UPMRC, Tel: 282 7837

282 4719 • Arab Bank, (Khan Younis) Tel: 205 4775, Fax: 205 4745 • Arab Bank (Karny), Tel: 280 0020, Fax:
280 0028 • Arab Land Bank, Tel: 282 2046, Fax: 282 1099 • Bank of Palestine Ltd., Tel: 282 3272, Fax:
286 5667 • Beit Al-Mal Holdings, Tel: 282 0722, Fax: 282 5786 • Cairo-Amman Bank, Tel: 282 4950, Fax:
282 4830 • Commercial Bank of Palestine, Tel: 282 5806, Fax: 282 5816 • The Housing Bank, Tel: 282
6322, Fax: 286 1143 • Jordan Bank, Tel: 282 0707, Fax: 282 4341 • Palestine Development Fund, Tel:
282 4286, Fax: 282 4286 • Palestine International Bank (PIB), Tel: 284 4333, Fax: 284 4303 • Palestine
Investment Bank, Tel: 282 2105, Fax: 282 2107

Nablus (09) Arab Bank, Tel: 238 2340, Fax: 238 2351 • Arab Bank (Askar), Tel: 231 1694, Fax: 234 2076

• Arab Land Bank, Tel: 238 3651, Fax: 238 3650 • Bank of Palestine Ltd., Tel: 238 2030, Fax: 238 2923 •
Bank of Palestine (Al-Misbah), Tel: 231 1460, Fax: 231 1922 • Cairo-Amman Bank, Tel: 238 1301, Fax: 238
1590 • Commercial Bank of Palestine, Tel: 238 5160, Fax: 238 5169 • The Housing Bank, Tel: 238 6060,
Fax: 238 6066 • Jordan Bank, Tel: 238 1120, Fax: 238 1126 • Jordan-Gulf Bank, Tel: 238 2191, Fax: 238
1953 • Jordan-Kuwait Bank, Tel: 237 7223, Fax: 237 7181 • Jordan-National Bank, Tel: 238 2280, Fax:
238 2283 • Palestine Investment Bank, Tel: 238 5051, Fax: 238 5057 • Palestine International Bank,
Tel: 239 7780, Fax: 239 7788

City

Fire

Ambulance

Police

Jerusalem*
CHS (Old City Jerusalem)
Bethlehem
Gaza
Hebron
Jericho
Jenin
Nablus
Ramallah
Child helpline Palestine
Tulkarem
Qalqilia

02-6282222
101 / 050-319120
02-274 1123
08-2863633
102/22 28121-2-3
02-232 2658
04-250 1225
09-238 3444
02-295 6102
(121)free line
09-267 2106
09-294 0440

101

100

101 / 02-274 4222
101 / 08-2863633
101
101 / 02-232 1170
101 / 04-250 2601
101 / 09-238 0399
101 / 02-240 0666

02-274 8231
08-2863400
100
02-232 2521
04-250 1035
09-238 3518
02-295 6571

101 / 09-267 2140
101 / 09-294 0440

09-267 2161
09-294 22730

Telephone Services
East Jerusalem (02) Arab Bank (Al-Ezzarieh), Tel: 279 6671, Fax: 279 6677 • Arab Bank (Al-Ram), Tel:

234 8710, Fax: 234 8717 • Center for Development Consultancy (CDC), Tel: 583 3183, Fax: 583 3185 •
Commercial Bank of Palestine, Tel: 279 9886, Fax: 279 9258

Bethlehem (02) Arab Bank, Tel: 277 0080, Fax: 277 0088 • Arab Land Bank, Tel: 274 0861 • Cairo-Amman
Bank, Tel: 274 4971, Fax: 274 4974 • Jordan National Bank, Tel: 277 0351, Fax: 277 0354 • Bank of Palestine
Ltd., Tel: 276 5515/6, Fax: 276 5517 • Palestine Investment Bank, Tel: 277 0888, Fax: 277 0889

Hebron (02) Al-Ahli Bank, Tel: 222 4801/2/3/4 • Arab Bank, Tel: 222 6410, Fax: 222 6418 • Bank of

Palestine Ltd., Tel: 225 0001/2/3 • Cairo-Amman Bank, (Wadi Al-Tuffah) Tel: 222 5353/4/5 • Cairo-Amman
Bank, (Al-Balad) Tel: 222 9803/4 • Cairo-Amman Bank, (The Islamic Branch) Tel: 222 7877 • Islamic
Arab Bank, Tel: 2254156/7 • Islamic Bank, Tel: 222 6768 • Jordan Bank, Tel: 222 4351/2/3/4 • Palestine
Investment Bank, Tel: 225 2701/2/3/4 • The Housing Bank, Tel: 225 0055
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Bezeq
Wake up calls
Talking Clock
Time around the world
Vocal Information
Pager Service
Repeat call
Last call
Call waiting
Call forwarding
General information
Services
Corporate services

1475
1455
1975
1705
*41
*42
*70
*71
199
164
166

Paltel
Wake up calls
Free fax service
Follow me
(forwarding calls)
Phone book
Maintenance
Information
Internet maintenance

175
167
72*
144
166
199
167

Calls from Overseas
Dial access code, international
country code (972) or (970),
area code (without the zero),
desired number
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Tourism and Antiquities
Police
Bethlehem
Gaza
Jericho
Nablus

02-277 0750/1
08-282 9017
02-232 4011
09-385 244

Border Crossings
Allenby Bridge
Arava Border
Eretz Crossing
Rafah Border
Sheikh Hussien

02-994 2302
08-630 0555
08-674 1672
08-673 4205
04-609 3410

As Palestine continues its struggle for independence, it has already begun to acquire sovereign cyberspace recognition.
A difficult three-year international debate resulted in the “Occupied Palestinian Territory” being officially assigned the
two-letter suffix, “.ps,” in the ISO 3166-1 list for the representation of names of countries or territories. The successful
struggle to attain country code 970 led the way for the Internet Corporation for Associated Names and Numbers
(ICANN), the international corporation that manages the country code Top-Level Domain (ccTLD) system on the
Internet, on 22 March 2000, to assign Palestine its unique country identifier, “.ps,” in line with other sovereign nations
such as .fr for France and .ca for Canada.

Arts and Culture: Ashtar Theater www.ashtar-theatre.org, Al Kasaba Theatre and Cinematheque
www.alkasaba.org, Al-Ma’mal Foundation for Contemporary Art www.almamalfoundation.org, Al Mathaf
www.almathaf.ps, ArtSchool Palestine www.artschoolpalestine.com, Baha Boukhari www.baha-cartoon.net,
Family Net www.palestine-family.net, Khalil Sakakini Cultural Center (Ramallah) www.sakakini.org, Paltel
Virtual Gallery (Birzeit University) www.virtualgallery.birzeit.edu, Rim Banna www.rimbanna.com, RIWAQ:
Centre for Architectural Conservation www.riwaq.org, Sunbula (fair trade/crafts) www.sunbula.org, The
International Center of Bethlehem (Dar Annadwa) www.annadwa.org, The Popular Arts Centre www.
popularartcentre.org, Shammout.com www.shammout.com, Sumud www.sumud.net, Palestinian Pottery
www.palestinianpottery.com, A.M. Qattan Foundation www.qattanfoundation.org, The Musical Intifada
www.docjazz.com, El-funoun www.el-funoun.org, Sabreen Association for Artistic Development www.
sabreen.org, The Virtual Gallery www.virtualgallery.birzeit.edu, Al Rowwad Theatre Centre www.alrowwad.
virtualactivism.net

Business and Economy: Arab Palestinian Investment Company www.apic-pal.com, Hebron Store
www.hebron-store.com, Jawwal www.jawwal.ps, Massar www.massar.com, The Palestinian Economic
Council for Development and Reconstruction (PECDAR) www.pecdar.org, Palestinian Securities
Exchange, Ltd. www.p-s-e.com, Palestine Development and Investment Ltd. (PADICO) www.padico.
com, Paltel Group. www.paltelgroup.ps, Tatweer Information Technology & Business Solutions www.
progress.ps, Wataniya Palestine www.wataniya-palestine.com
Directories, ISPs and Portals: Jaffa Net www.weino.com, Hadara www.hadara.ps, Al-Quds Network
www.alqudsnet.com, Palseek www.palseek.com, Paleye www.paleye.com, Al Buraq www.alburaq.net, The
Palestinian NGO Portal www.masader.ps
Government: PLO Negotiations Affairs Department (NAD) www.nad-plo.org, PNA www.pna.gov.ps,
Ministry of Higher Education www.mohe.gov.ps, Ministry of Industry www.industry.gov.ps, Ministry of
Education www.moe.gov.ps, Ministry of Health www.moh.gov.ps, Government Computer Center www.
gcc.gov.ps, Orient House www.orienthouse.org
Health and Mental Health: Augusta Victoria Hospital www.avh.org, Gaza Community Mental Health
Programme www.gcmhp.net, Ministry of Health www.moh.gov.ps, Palestinian Counseling Center www.
pcc-jer.org, Red Crescent Society www.palestinercs.org, Spafford Children's Clinic www.spafford-jerusalem.
org, UNFPA www.unfpa.ps, Union of Palestinian Medical Relief Committees www.upmrc.org, Bethlehem
Arab Society for Rehabilitation www.basr.org, Palestine Medical Council www.pmc.ps
Human Rights Organisations: Al Haq www.alhaq.org, Defence for Children International Palestine
Section www.dci-pal.org, LAW - The Palestinian Society for the Protection of Human Rights and the
Environment www.lawsociety.org, The Palestinian Centre for Human Rights www.pchrgaza.org, BADIL
www.badil.org, Women’s Affairs Technical Committee (WATC) www.pal-watc.org; www.pcc-jer.org
Research and News: Applied Research Institute - Jerusalem www.arij.org, JMCC www.jmcc.org,
PASSIA www.passia.org, MIFTAH www.miftah.org, AMIN www.amin.org, Al Quds www.alquds.com, Al
Ayyam www.al-ayyam.com, WAFA www.wafa.pna.net, Al-Hayyat Al-Jadedah www.alhayat-j.com, Palestine
Wildlife Society www.wildlife-pal.org, 93.6 RAM FM www.ramfm.net, Ramallah on line www.ramallahonline.
com, Ramattan Studios www.ramattan.com, Palestine Family Net www.palestine-family.net, Palestine
Mapping Centre www.palmap.org, The Palestine Monitor www.palestinemonitor.org, The Palestinian
Center for Rapprochement between People www.imemc.org, OCHA- The United Nations Office
for the Coordination of Humanitarian Affairs www.ochaopt.org, Englishpal www.englishpal.ps, Ma'an
News Agency www.maannews.net/en
Tourism: Ministry of Tourism www.visit-palestine.com, Arab Hotel Association www.palestinehotels.com,
Arab Travel Association www.visit-holyland.com
Travel Agencies: Alternative Tourism Group www.patg.org, Atlas Aviation www.atlasavia.com, Awad
Tourist Agency www.awad-tours.com, Aweidah Tours www.aweidah.com, Blessed Land Travel www.
blessedland.com, Crown Tours www.crown-tours.com, Daher Travel www.dahertravel.com, Guiding Star
www.guidingstarltd.com, Halabi Tours and Travel Co. www.halabitours.ps, Jiro Tours www.jirotours.com, Mt.
of Olives Tours www.olivetours.com, Pioneer Links www.pioneer-links.com, Raha Tours www.rahatravel.
com, Ramallah Travel Agency www.kaoud.org, United Travel www.unitedtravelltd.com, Universal Tourist
Agency www.universal-jer.com
Universities: Birzeit University www.birzeit.edu, An-Najjah University www.najah.edu, Al-Quds
University www.alquds.edu, Al-Azhar University (Gaza) www.alazhar-gaza.edu, Arab American University
www.aauj.edu, Bethlehem University www.bethlehem.edu, Hebron University www.hebron.edu, The
Islamic University (Gaza) www.iugaza.edu, Palestine Polytechnic www.ppi.edu
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Where to Go?
Khan Al-Sultan

Khan in Arabic means an inn (hotel).
Khan Al-Sultan is located inside the
Old City, off Shari’ Al-Silsileh. The
royal khan was built in 1386 by order
of the Mamluk Sultan Barquq. The aim
was to provide accommodation to the
travellers and merchants who came
to Jerusalem. Sultan Barquq sought
to improve the city’s condition and
undertook civil building projects for
the public welfare. He built the Sultan’s
Pool and repaired the aqueduct that
brought water to the city from the
Arrub spring.
The khan was built very close to
the market of Jerusalem in order
to enhance its commercial life.
The covered passageway formerly
contained a dedicatory inscription
describing the construction of the
khan by Barquq. There are porches on
either side of the passageway which
lead to the small rooms that were used
as lodgings or shops. The rooms are
humble and their only source of light
and air is a square opening above the
door. At the end of the passageway
is a narrow staircase that leads up
to the porches. Some believe that
the passageway was already built in
the Crusader period and was later
incorporated into the khan of Barquq.
The passageway opens onto a large
courtyard that is surrounded by rooms
on two floors. The rooms on the first
floor served as storerooms and stalls
for animals while those on the second
floor were used by the merchants
themselves.
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Where to Go?
The City of Bethlehem

Bethlehem is thought to have been
inhabited since the Stone Age, although
its origins have been lost in history. The
first historical reference to it is in the AlAmameh Letters of the 14th century B.C.
Bethlehem did not, however, gain the
importance it holds today until the Edict
of Milan of AD 313, by which the emperor
Constantine legalised Christianity. During
the Byzantine period, Bethlehem was a
walled city with two towers. It figures in
the famous map of Madaba, a sixth century
Byzantine map in mosaic representing the
Holy Land, and in the accounts of early
pilgrims. By AD 600, many monasteries
and churches had been erected in the then
flourishing town.
During the Moslem period, the sites
revered by Jews and Christians were
protected. In 638, Omar Ibn Al-Khattab
prayed in the southern apse of the Church
of the Nativity. The Mosque of Omar,
with its fine minaret, opposite the church
commemorates this gesture. With the
Crusader invasion of 1099, Bethlehem
was captured by Tancred. It became the
site for the crowning of Crusader kings
and enjoyed royal favours. Salah Al-Din’s
forces recaptured Bethlehem in 1187, but
the Ayubid Sultan Al-Kamil surrendered the
city to the Crusaders in 1229, who held it
until they were finally ousted from the
country by the Mamluks in 1291.
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The Last Word

What’s Another Year?
Does the title ring a bell this Christmas season? Well, the truth is that for
us Palestinians, it actually rings the same old rusty bell that we’ve heard
numerous times, accompanied by our own personalised wishes of “Good
Riddance 2009”! Take your pick: 1948, 1967, 1973, 1982, 1987, 2000, and
now 2009; what’s the difference? As the 1980 winning song of the Eurovision
contest goes: “What’s Another Year?” It’s the same Western governmental
double standards, the same hypocrisy, the same lack of courage, and
possibly even the same absence of good intentions. Ungrateful? Perhaps.
But this is the general mood which, as experience shows, is fertile ground
for instability, to put it mildly. It’s the same longest occupation in history, the
same checkpoints…. Oh yes, but one thing is in fact different; there’s not the
same internal unity, but rather a schism similar to the time when the world
had three Popes! What’s another year? Yet life – irrespective of its quality
– goes on. I’m actually trying hard to end this paragraph on a positive note,
but I am not able to. I would like to console myself with the fact that tenacity
and resilience are actually among Palestinian traits and that as long as we
do not enjoy security, others will not either.
On the brighter side of things, however, I am pleased to inform you that this
little magazine, This Week in Palestine (TWIP), is actually doing well. As it
celebrates its 11th anniversary this December, I am proud and humbled to
say that it has become a Palestinian success story. In 2009, TWIP has grown
and matured. We are conscious that apart from its self-imposed mandate
of promoting Palestine, and hence helping to promote tourism to and within
Palestine, it is effectively playing a small part in documenting Palestine at
this moment in time. The editorial content of its 140 editions – all online – has
become a source of information about Palestine, whether cultural, social,
economic, even political, to be reckoned with. TWIP has also played a role in
shedding light on Palestinian personalities who have made a difference – our
personalities have been the rich and famous as well as the common folk.
TWIP has exposed Palestinian artists and their new works and releases. It
has made public new Palestinian publications and has been announcing the
monthly cultural events on a regular basis. Best of all, we have done all this
without donor money and have remained independent and non-partisan!
The year 2009 has also been good for TWIP’s sister magazines, published
by Jeel Publishing: Filistin Ashabab, which targets Palestinian youth, and
Keef Assiha, which in turn targets the Palestinian public health sector. Our
2006 decision to publish Filistin Ashabab and Keef Assiha, partly because of
our commitment to social responsibility, has started to bear fruit after three
years of hard work.
Finally, a word of thanks is in order to the small group of people behind
This Week in Palestine: Taisir, Ronza, Shehadeh, Kathy, Tony, Mohammed,
Hiba, Nidal, and Mohammad II, for their dedication and unwavering efforts.
Special thanks also go to our advisory board and to all our readers for their
support and invaluable comments.
Sani P. Meo

Interior of the Church of the Nativity,
photo by Osama Silwadi

